Cumulative Subject and Author Index 
Volumes 1 through 24 (1992-2008) 


Compiled by Carol C.S. Chan 


Carol C. S. Chan, is an editorial assistant in the School of Hotel and Tourism Management at the 
Hong Kong Polytechnic University (Hung Hom, Kowloon, Hong Kong). 


Subject Index 


Aboriginal tourism: 10(1), 69-92 

Acceptance of online booking: 17(2/3), 27-39 

Accommodation choice: 8(1), 65-83 

Activities: 19(4), 27-40 

Activity participation: 10(1), 29-49 

Activity segmentation: 16(1), 17-31 

Ad copy: 13(3), 1-18 

Adaptive selling: 19(1), 29-38 

Adoption: 12(4), 93-107 

Adventure: 18(3), 37-48 

Adventure travel activities: 9(4), 1-20 

Advertising: 4(2), 1-21; 4(3), 29-43; 6(2), 101-109; 
6(4), 5-16; 7(4), 61-78: 16(2/3), 1-18; 18(3), 63- 
70; 21(2/3), 49-62 

Aesthetic information needs: 2(2/3), 133-146 

Affective image: 14(2), 1-22 

Africa: 16(1), 1-15 

Agencies, travel: 1(1), 19-38; 1(2), 37-51; 1(4), 77- 
97; 3(2), 1-18; 4(2), 51-63; 6(2), 1-31; 11(1), 1- 
15; 11(2/3), 105-126; 12(1), 47-61; 17(2/3), 117- 
131; 17(2/3), 205-223; 19(4), 1-12 

Agent: 19(1), 39-48 

Agent, travel: 11(4), 67-85; 12(4), 59-74; 15(4), 
259-279; 17(2/3), 51-62 

Agent-client relationship: 12(4), 59-74 

Agricultural tourism: 15(1), 19-40 

AIDS: 3(4), 1-20 

Airline industry: 1(3), 61-71; 2(4), 97-101; 3(1), 
19-47; 3(1), 65-81; 8(3), 47-70; 10(4), 1-45 

Airlines: 13(4), 27-45; 19(1), 39-48 

Airlines and cruise lines: 24(4), 259-269 

Airport restaurant: 12(2/3), 111-135 

Airport strategies: 19(1), 15-27 

Airports: 17(4), 35-44; 24(1), 47-61 

Alaska: 9(1/2), 43-56 

Almost Ideal Demand System (AIDS): 21(4), 3- 
13 

Alpine tourism: 19(2/3), 9-20 

American tourists: 9(1/2), 153-170; 16(1), 63-75 

Amusement: 10(1), 93-106 


Antecedents: 23(2/3/4), 59-71 

Anxiety: 20(1), 13-31 

Apostles: 15(1), 77-91 

Architecture: 22(3/4), 79-93 

ARIMA modelling: 13(1/2), 21-41 

Arrangement, travel: 10(4), 113-126 

Arts tourism: 10(2/3), 23-46 

Asia: 18(1), 59-66 

Asian financial crisis: 10(2/3), 47-65; 15(4), 217- 
231 

Asian international students: 13(4), 61-82 

Association meetings: 22(2), 15-33 

At-destination decision making: 18(3), 11-22 

Atlantic City: 20(2), 63-73 

Attitudes: 18(2), 69-81; 20(1), 1-11 

Attractions: 2(2/3), 171-189; 3(2), 95-101; 4(1), 
71-95; 6(3/4), 103-121; 7(1), 21-30; 7(2), 91-104; 
22(3/4), 7-20 

Attribute importance: 15(1), 1-18 

Attribute importance assessment: 10(4), 81-111 

Australia: 2(4), 59-74; 3(1), 123-131; 5(4), 23-45; 
6(1), 11-19; 7(1), 93-102; 7(4), 1-19; 8(3), 21-45; 
8(3), 71-80 ; 9(1/2), 93-113; 10(1), 69-92; 11(1), 
59-77; 14(2), 87-104; 18(4), 21-35; 20(3/4), 93- 
105; 24(1), 17-33 

Australian inbound tourism: 24(4), 285-296 

Avalanche: 19(2/3), 9-20 

Avian flu: 23(2/3/4), 83-93 

Azores: 3(1), 83-95 


Backpackers: 1(3), 43-59; 5(4), 23-45; 6(2), 69-82; 
8(3), 21-45; 10(1), 69-92 
Balanced Scorecard (BSC): 

17(2/3), 253-267 
Bali: 15(1), 41-58 
Barcelona: 22(3/4), 79-93 
Barriers, travel: 12(1), 47-61 
Bases: 15(1), 1-18 
Bay Area: 13(3), 35-60 


17(2/3), 233-251; 


t 
bs 


Subject Index 


Bed and breakfast: 7(4), 61-78; 14(1), 37-53; 17(2/ 
3), 253-267 

Behavior, travel: 5(3), 265-275; 8(2), 129-135; 9(1/ 
2), 171-184; 10(1), 3-27; 10(1), 29-49 

Behavior change model: 7(3), 1-18 

Behavior optimization: 5(3), 225-240 

Behavioral intention: 12(2/3), 111-135; 17(1), 1-6; 
17(1), 73-82; 17(2/3), 193-204; 21(1), 47-64 

Benchmarking: 16(2/3), 39-60; 22(1), 81-93 

Benefit segmentation: 8(2), 41-55; 9(4), 21-45; 
L1(1), 17-33 

Bermuda: 1(4), 99-112 

Bidding: 22(3/4), 109-120 

Big-spenders: 2(2/3), 77-90 

Blackout: 18(2), 31-37 

Blackstone Valley: 18(1), 79-83 

BOGO: 17(4), 23-33 

Brand: 21(2/3), 131-135 

Brand choice: 4(3), 1-18 

Brand loyalty: 15(1), 77-91 

Brand marketing: 18(1), 25-31 

Branding: 22(3/4), 21-34; 23(2/3/4), 127-137 

Branding personality: 22(2), 45-59 

British Columbia: 14(3/4), 1-34 

British overseas travelers: 13(3), 111-133 

British tourists: 19(1), 1-14 

British travel market: 2(2/3), 57-75 

Broad-band: 17(2/3), 63-77 

Brochure effectiveness: 2(1), 31-52; 2(2/3), 111- 
131; 6(3/4), 143-158; 7(4), 61-78 

Brochures: 14(3/4), 77-96; 18(2), 1-13 

Brochures, travel: 2(2/3), 77-90; 2(2/3), 111-131; 
3(3), 89-107; 9(1/2), 115-127 

BSM modelling: 13(1/2), 5-19 

Budapest: 22(3/4), 21-34 

Bushfire: 23(2/3/4), 175-189 

Business environment: 24(4), 271-283 

Business process reengineering: 13(4), 83-104 

Business-to-business relationships: 14(2), 87-104 

Business travel: 21(1), 65-76 

Business travelers: 1(4), 53-75; 
3(1), 19-47; 13(3), 61-81 

Business tourism: 22(3/4), 55-65; 22(3/4), 109-120 

Buyer-seller relationships: 18(4), 65-81 

Buyer-supplier relationship: 6(1), 55-68; 23(1), 
57-69 


1(4), 115-132; 


Campervans: 22(2), 73-87 

Canada: 1(1), 19-38; 5(3), 265-275; 11(2/3), 39-62; 
19(2/3), 61-76 

Canadian travel survey: 21(1), 65-76 

Canberra: 22(3/4), 67-78 


Capital cities: 22(3/4), 7-20; 22(3/4), 79-93; 22(3/ 
4), 95-107 

Caribbean: 1(3), 1-23; 2(1), 31-52; 3(4), 107-118; 
4(2), 85-92; 17(2/3), 269-293 

Caribbean tourism: 21(2/3), 49-62 

Casino: 12(4), 75-92; 20(3/4), 145-151 

Casino buffet restaurant: 16(2/3), 79-98 

Casino gaming: 12(2/3), 45-63 

Casino management: 17(4), 23-33; 18(2), 53-68 

Casino marketing: 17(4), 23-33; 18(2), 53-68 

Casino operations: 17(4), 23-33 

Catastrophic risks: 23(2/3/4), 15-27 

Causal modelling: 24(2/3), 195-212 

Celebrity endorsement: 24(2/3), 213-222 

CHAID: 20(2), 15-30 

Charter airlines: 17(4), 35-44 

Children’s influence: 20(3/4), 107-125 

China: 4(4), 41-54; 5(4), 85-93; 8(1), 101-110; 
10(1), 51-67; 11(4), 43-65; 12(1), 63-80; 13(1/2), 
99-109; 14(2), 87-104; 19(4), 13-25; 20(2), 1-14; 
24(4), 271-283 

Chinese: 8(2), 99-114 

Chinese outbound tourism: 14(2), 87-104 

Chinese tourism: 24(4), 285-296 

Choice: 19(4), 27-40 

Choice, tourism: 3(3), 69-88 

Choice sets: 23(1), 1-14 

Cider tourism: 14(3/4), 49-60 

City break: 22(3/4), 95-107 

City image analysis: 16(2/3), 99-111 

City marketing: 8(4), 43-57 

Cluster analysis: 8(2), 41-55; 8(2), 75-97; 12(1), 1- 
22; 16(1), 17-31; 21(1), 65-76; 21(4), 121-137 

Coaches: 22(2), 73-87 

Cognitive age: 17(1), 55-71 

Cognitive image: 14(2), 1-22; 19(4), 55-67 

Cognitive perspective: 14(1), 1-20 

Cohort analysis: 13(1/2), 127-145 

Collaboration: 2(2/3), 217-227 

Collaborative alliances: 2(2/3), 217-227 

Collective security: 15(2/3), 1-18 

College travelers: 20(2), 31-49 

Combined forecasting: 16(2/3), 79-98 

Commercialization: 20(1), 33-44 

Common security: 15(2/3), 1-18 

Communication: 15(2/3), 199-216; 23(2/3/4), 265- 
276 

Communication channels: 2(2/3), 57-75; 4(1), 57- 
70 

Communication messages: 2(2/3), 147-169 

Communication strategies: 7(2), 69-89; 19(2/3), 
77-90 


bal 


Subject Index 


Communications, marketing: 2(2/3), 3-19 

Community development: 24(2/3), 107-114 

Company response: 17(2/3), 167-181 

Comparative analysis: 2(1), 31-52 

Comparative research: 13(3), 83-110 

Comparative standards: 10(4), 47-80 

Competitive advantage: 2(2/3), 229-248; 3(1), 65- 
81 

Complaining: 12(2/3), 3-18 

Complaint behavior: 14(1), 69-86; 17(2/3), 145- 
165 

Complaint handling: 17(2/3), 167-181 

Complaints: 17(1), 1-6; 17(1), 83-92; 17(2/3), 183- 
190 

Complexity: 23(2/3/4), 1-13 

Computerised reservation system: 1(1), 19-38 

Condition attributes: 16(2/3), 61-69 

Confirmation: 12(2/3), 3-18 

Confirmatory factor analysis: 17(2/3), 269-293 

Conflict resolution: 9(3), 35-48 

Conjoint analysis: 5(3), 187-206; 14(2), 23-45 

Conjoint model: 11(1), 17-33 

Consortium: 11(1), 1-15 

Constant market share model: 9(3), 1-22 

Constituencies: 8(2), 29-40 

Constraints, tourism: 8(4), 69-78 

Consumer based brand equity: 22(1), 51-61 

Consumer behavior: 1(3), 73-86; 1(4), 33-52; 3(3), 
37-57; 4(2), 93-98; 4(3), 71-92; 6(2), 53-68; 6(2), 
69-82; 6(4), 31-43; 7(3), 19-39; 8(3), 1-20; 8(4), 
25-42; 8(4), 59-68; 8(4), 69-78; 9(1/2), 201-210; 
18(3), 1-10; 20(3/4), 107-125; 20(3/4), 145-151 

Consumer choice: 19(4), 1-12 

Consumer choice behavior: 11(1), 17-33 

Consumer confidence: 1(2), 53-62 

Consumer decision processes: 18(3), 11-22 

Consumer expenditures: 4(3), 19-28 

Consumer involvement: 1(4), 33-52; 4(3), 95-99; 
6(2), 33-52 

Consumer perceptions: 13(4), 27-45 

Consumer perspective: 8(4), 1-24 

Consumer price index: 13(1/2), 43-62 

Consumer research: 20(3/4), 127-144 

Consumer satisfaction: 20(1), 61-73; 23(1), 71-83 

Consumer search: 17(2/3), 3-14; 17(2/3), 27-39 

Consumerism: 8(3), 1-20 

Consumers: 17(1), 1-6 

Consumption emotion set: 23(1), 43-56 

Consumption emotions: 12(2/3), 3-18; 23(1), 43- 
56 

Contact model: 14(1), 55-68 

Content analysis: 24(2/3), 213-222 


425 


Contract disputes: 1 1(2/3), 63-82 

Convention and visitor bureaus: 1(2), 71-78; 7(1), 
1-19; 7(3), 95-125; 8(2), 29-40 

Convention operations: 3(1), 49-63; 7(3), 95-125 

Convergent validation: 8(4), 1-24 

Conversion study: 5(3), 241-252 

Cooperation theory: 9(3), 35-48 

Cooperative marketing: 9(3), 35-48 

Copyright: 24(2/3), 239-242 

Corporate identity: 11(4), 43-65 

Corporate social responsibility: 24(2/3), 107-114 

Correspondence analysis: 6(4), 67-90 

Country brand: 24(2/3), 185-194 

Country image: 24(2/3), 185-194 

Country-of-origin: 11(4), 43-65 

Couple life cycle: 6(4), 67-90 

Coupon effectiveness: 17(4), 23-33 

Craft retailers: 18(4), 1-19 

Craft souvenir: 18(4), 1-19 

Crime prevention: 15(2/3), 159-172 

Criminal offence: 15(2/3), 159-172 

Crisis: 15(1), 41-58; 15(2/3), 63-79; 15(2/3), 173- 
197; 15(2/3), 199-216; 19(2/3), 1-8; 19(2/3), 47- 
60; 19(2/3), 107-116; 19(2/3), 149-158; 23(2/3/ 
4), 1-13; 23(2/3/4), 45-57; 23(2/3/4), 151-161; 
23(2/3/4), 163-174 

Crisis anatomy: 15(4), 299-321 

Crisis communication: 23(2/3/4), 83-93 

Crisis communication plan: 23(2/3/4), 175-189 

Crisis communication theory: 19(2/3), 77-90 

Crisis definition: 15(4), 299-321 

Crisis management: 15(4), 217-231; 15(4), 299- 
321; 19(2/3), 9-20; 19(2/3), 35-46; 19(2/3), 77- 
90; 19(2/3), 91-105; 19(2/3), 149-158; 23(2/3/4), 
83-93; 23(2/3/4), 191-202; 23(2/3/4), 237-247; 
23(2/3/4), 249-264; 23(2/3/4), 265-276 

Crisis management model: 15(4), 299-321 

Crisis management plan: 23(2/3/4), 203-221 

Crisis marketing: 23(2/3/4), 139-149 

Crisis preparation: 23(2/3/4), 249-264 

Crisis typology: 19(2/3), 1-8 

Critical incident technique: 12(2/3), 45-63 

Critical success factors (CSFs): 17(2/3), 233-251 

Cross-border cooperation: 18(1), 5-23 

Cross-cultural comparison: 17(4), 1-10 

Cross-cultural differences: 7(4), 79-106; 9(1/2), 
171-184; 10(2/3), 1-22; 13(3), 35-60 

Cross-cultural marketing: 9(1/2), 153-170 

Cross-impact analysis: 3(1), 83-95 

Cruise industry: 18(1), 25-31 

Cruise line industry: 2(1), 31-52; 2(4), 91-96 

Cruise ships: 3(4), 107-118 


5 
j 
— = - 


Subject Index 


Cruise tourism: 20(3/4), 63-77 

Cruisers: 15(1), 77-91 

Cruises: 15(1), 77-91; 23(1), 1-14 

Cuba: 8(1), 85-99 

Cultural differences: 1(3), 73-86; 10(4), 81-111; 
11(1), 79-101; 20(3/4), 21-32 

Cultural factors: 6(1), 41-54; 6(1), 55-68; 8(2), 99- 
114; 9(1/2), 81-91 

Cultural landscapes: 24(2/3), 153-162 

Cultural tourism: 8(1), 41-64; 9(1/2), 129-151; 
12(1), 23-46 

Culture: 14(2), 67-85; 21(2/3), 117-130 

Culture, marketing: 8(3), 47-70; 18(1), 33-47 

Culture and perception: 22(2), 35-44 

Currency devaluation: 1(2), 19-35 

Customer expectations: 4(2), 41-50; 5(1/2), 77-99; 
6(2), 1-31; 6(3/4), 123-142; 8(2), 115-128; 8(3), 
101-109 

Customer loyalty: 18(1), 49-57; 18(2), 53-68 

Customer perceptions: 19(4), 1-12 

Customer preference: 4(4), 55-69 

Customer profiling: 6(4), 91-110 

Customer relationship management: 11(2/3), 1- 
20 

Customer relationship marketing: 13(3), 19-33 

Customer retention: 8(3), 47-70 

Customer satisfaction: 4(4), 97-107; 4(4), 109- 
116; 6(4), 31-43; 8(2), 57-74; 8(3), 47-70; 8(3), 
101-109; 10(4), 1-45; 10(4), 47-80; 11(4), 29-41; 
12(2/3), 111-135; 13(3), 19-33; 16(4), 21-31; 
19(1), 39-48; 20(3/4), 21-32; 23(1), 43-56 

Cyberfilter: 13(1/2), 21-41 

Cyclone Larry: 23(2/3/4), 163-174 


Dark tourism: 20(1), 45-60 

Data Envelopment Analysis: 16(2/3), 1-18; 16(2/ 
3), 19-26; 16(2/3), 27-38; 21(4), 91-108 

Data mining: 6(4), 91-110, 11(2/3), 1-20 

Database marketing: 3(1), 65-81; 18(1), 
18(2), 53-68 

Database modeling: 18(1), 59-66 

Day trips: 8(3), 101-109 

Decisions, travel: 24(2/3), 229-238 

Decision attribute: 16(2/3), 61-69 

Decision making: 2(2/3), 171-189; 2(4), 23-38; 
2(4), 39-57; 3(3), 59-68; 3(3), 69-88; 4(3), 45-69; 
4(4), 55-69; 7(4), 107-121; 20(3/4), 47-62; 20(3/ 
4), 107-125; 23(1), 1-14 

Decision making, travel: 15(4), 259-279 

Decision-making process: 18(3), 23-36 

Decision tables: 21(4), 109-120 

Definitions: 19(2/3), 1-8 


59-66: 


Demand: 19(2/3), 107-116; 22(3/4), 7-20 

Demand, tourism: 2(2/3), 229-248; 3(3), 109-125; 
10(1), 51-67; 13(1/2), 63-84; 13(1/2), 85-97 

Demand elasticity: 13(1/2), 63-84 

Demand forecasting, tourism: 
16(2/3), 79-98 

Demographic characteristics: 14(1), 69-86; 21(2/ 
3), 1-18 

Demographics: 17(1), 41-54 

Destination: 1(4), 3-31; 3(1), 115-122; 3(4), 39-50; 
5(4), 1-22; 7(4), 1-19; 9(4), 47-67; 19(2/3), 9-20; 
22(3/4), 35-53; 23(2/3/4), 15-27; 23(2/3/4), 83- 
93; 24(2/3), 163-183; 24(2/3), 185-194 

Destination advertising: 2(2/3), 91-109; 4(2), 1- 
21; 7(2), 31-51 

Destination benchmarking: 16(2/3), 1-18 

Destination brand: 22(3/4), 55-65 

Destination branding: 21(2/3), 105-116; 22(1), 51- 
61; 22(2), 45-59; 22(3/4), 67-78; 22(3/4), 109- 
120 

Destination choice: 1(3), 87-97; 3(4), 1-20; 4(1), 
99-104; 4(3), 71-92; 6(1), 21-40; 6(4), 45-65; 
10(2/3), 87-100; 13(3), 111-133; 15(4), 233-257; 
24(2/3), 127-137 

Destination competitiveness: 22(2), 61-71; 23(2/3/ 
4), 73-82 

Destination development: 16(4), 33-46; 20(3/4), 
33-45 

Destination life cycle: 19(1), 49-55 

Destination image 1(3), 1-23; 2(2/3), 191-215; 5(1/ 
2), 41-55; 7(4), 21-43; 8(3), 21-45; 8(3), 81-90; 
8(4), 43-57; 14(2), 1-22; 15(1), 41-58; 15(4), 
299-321; 18(4), 21-35; 19(2/3), 77-90; 20(2), 1- 
14; 20(2), 51-61; 22(2), 15-33; 23(2/3/4), 29-43; 
24(2/3), 127-137; 24(2/3), 139-151 

Destination management organizations: 22(1), 
81-93; 23(2/3/4), 265-276 

Destination-market matrix: 4(2), 23-40 

Destination marketers: 4(4), 1-14; 7(2), 31-51 

Destination marketing: 4(2), 23-40; 6(3/4), 143- 
158; 12(4), 1-17; 14(1), 21-36; 14(3/4), 49-60; 
14(3/4), 97-112; 17(4), 63-73; 21(2/3), 49-62; 
21(2/3), 105-116; 22(1), 63-80; 23(2/3/4), 95- 
111; 23(2/3/4), 237-247; 24(1), 81-98; 24(2/3), 


213-222 


16(2/3), 61-69; 


Destination marketing organization 
20(3/4), 93-105; 22(1), 51-61; 23(2/3/4), 45-57 
Destination marketing systems: 24(1), 81-98 
Destination performance: 13(3), 83-110 
Destination positioning: 7(2), 53-68 
Destination recovery: 23(2/3/4), 175-189 


(DMO): 


| 


Subject Index 


Destination selection: 2(2/3), 191-215; 5(1/2), 57- 
75; 18(3), 63-70 

Destination travel attributes: 4(4), 1-14; 9(1/2), 
57-80 

Development, tourism: 6(3/4), 35-59; 7(1), 85-91; 
8(3), 111-120; 8(4), 85-91; 13(1/2), 99-109; 21(2/ 
3), 77-88 

Development barriers: 8(1), 101-110 

Devolution: 23(2/3/4), 95-111 

Diffusion: 10(4), 33-45; 17(2/3), 145-165 

Direct comparison: 22(2), 61-71 

Direct expenditure: 20(2), 15-30 

Direct mail offers: 18(2), 53-68 

Disability: 12(1), 47-61 

Disabled travelers: 4(4), 117-127 

Disaster: 15(2/3), 199-216; 15(4), 281-298; 19(2/ 
3), 9-20; 19(2/3), 149-158; 23(2/3/4), 95-111; 
23(2/3/4), 139-149 

Disaster management: 23(2/3/4), 223-235 

Disaster management plan: 19(2/3), 9-20 

Disaster recovery: 19(2/3), 61-76 

Disconfirmation: 12(2/3), 3-18 

Discrete choice analysis: 21(4), 25-40 


Discrete choice modeling: 5(1/2), 119-144 

Disintermediation: 11(1), 59-77; 11(2/3), 105-126; 
17(2/3), 117-131 

Distribution: 23(1), 57-69 


Distribution channels, tourism: 2(2/3), 
7(2), 1-29; 11(1), 59-77; 22(2), 73-87 

DMZ area: 21(2/3), 77-88 

Domestic American students: 13(4), 61-82 

Domestic tour: 3(2), 1-18 

Domestic tourism: 19(4), 13-25 

Domestic travel: 13(1/2), 85-97 

Domestic travel patterns: 19(2/3), 61-76 

Double loop learning: 23(2/3/4), 249-264 

Drama-based model: 5(4), 1-22 

Dubai: 20(3/4), 33-45 

Dublin: 22(3/4), 55-65; 22(3/4), 95-107 


37-55; 


Ecolodge: 23(1), 71-83 

Ecological systems theory: 22(1), 15-35 

E-commerce: 11(2/3), 63-82; 17(2/3), 
17(2/3), 193-204; 17(2/3), 225-230 

E-complaint: 17(2/3), 145-165; 17(2/3), 167-181; 
17(2/3), 183-190 

Econometric model: 13(1/2), 63-84 

Economic behavior: 3(3), 1-19 

Economic impact: 13(4), 47-60 

Economic reforms: 13(1/2), 99-109 

Economic psychology: 3(3), 1-19 

Economic relationship: 3(1), 123-131 


93-102: 


E-consumer: 17(2/3), 205-223 

E-consumer loyalty: 17(2/3), 133-142 

E-consumer satisfaction: 17(2/3), 133-142 

Ecotourism: 4(2), 107-116; 9(1/2), 43-56 

Eco-tourists: 9(1/2), 43-56 

Effectiveness: 17(2/3), 233-251 

Efficiency: 16(2/3), 19-26; 17(2/3), 233-251 

Efficiency analysis: 16(2/3), 1-18 

Efficient travel segment mixes: 16(4), 33-46 

Ego involvement: 21(1), 31-46 

Elderly: 18(2), 69-81 

Electronic commerce: 17(2/3), 3-14; 17(2/3), 27- 
39 

Electronic markets: 17(2/3), 3-14 

Electronic travel retailing: 12(4), 93-107 

E-mail: 17(2/3), 145-165 

E-marketing mix: 11(2/3), 83-103 

E-marketing strategy: 11(2/3), 83-103 

E-relationship marketing(e-RM): 21(2/3), 33-48 

Emic: 17(1), 7-39 

Emotion: 21(1), 47-64 

Emotional motivation: 20(2), 51-61 

Empirical research: 17(2/3), 3-14 

Employee behavior: 20(3/4), 21-32 

Employees, tourism: 19(2/3), 133-147 

Endorser: 19(4), 41-54 

Enterprises, tourism: 19(2/3), 35-46 

Enthno-methodological technique: 10(1), 107- 
113 

Environment: 4(1), 71-95; 4(2), 107-116; 6(2), 69- 
82; 6(4), 5-16; 10(2/3), 1-22 

Environmental psychology: 23(2/3/4), 29-43 

Environmental security: 15(2/3), 1-18 

Escorted tour: 5(1/2), 77-99; 5(3), 207-223 

Escorted tour purchasing attributes: 2(2/3), 37-55 

E-service quality: 23(1), 15-30 

Ethiopia: 11(1), 35-58 

Ethnographic interview: 14(1), 55-68 

Etic: 17(1), 7-39 

Europe: 4(1), 1-21 

Europe’s peripheral areas: 24(1), 47-61 

Evaluation: 5(3), 207-223; 8(2), 29-40; 14(1), 1- 
20; 18(2), 1-13 

Evaluation criteria: 17(2/3), 295-308 

Event marketing: 14(1), 21-36 

Evoked fear: 13(4), 1-26 

Evolutionary algorithms: 21(4), 121-137 

Exchange rates: 13(1/2), 43-62 

Expectancy-Disconfirmation Paradigm: 
47-80 

Expectations: 1(3), 61-71; 2(4), 23-38; 6(1), 11-19; 
10(2/3), 67-86; 15(1), 1-18; 17(2/3), 51-62 


10(4), 


| 
{ 
j 
| 


Subject Index 


Expectations criterion: 21(2/3), 1-18 

Expenditure, tourism: 7(3), 19-39; 8(1), 111-124 

Expenditure, travel: 13(1/2), 85-97; 13(4), 47-60; 
16(1), 17-31; 18(2), 15-30 

Experience, travel: 15(2/3), 19-38 

Experience marketing: 12(4), 1-17 

Experience quality: 16(1), 77-88 

Experience/performance relationship: 4(2), 51-63 

Experiential marketing: 21(1), 47-64 

Extra-product offers: 17(4), 23-33 


Facilitation: 8(2), 57-74 

Factor analysis: 9(4), 1-20; 13(3), 111-133; 15(1), 
19-40 

Factor-cluster analysis: 16(4), 33-46 

Factor-cluster segmentation: 1(4), 3-31 

Faculty: 15(2/3), 81-97 

Family: 18(3), 23-36 

Family life cycle: 1(1), 61-79; 4(1), 23-44; 6(4), 67- 
90; 18(2), 15-30 

Family roles: 20(3/4), 107-125 

Family travel: 20(3/4), 79-91 

Family vacation: 4(1), 1-21 

Fantasy: 15(2/3), 39-61 

Federal investment: 18(1), 79-83 

Fee level: 21(2/3), 89-103 

Female traveler: 1(4), 115-132; 2(4), 1-22: 8(1), 
65-83 

Ferries: 22(2), 73-87 

Fictional cinema: 24(2/3), 185-194 

Fiji: 8(1), 25-39 

Film: 24(2/3), 195-212 

Film-induced tourism: 24(2/3), 107-114; 24(2/3), 


Financial portfolio theory: 16(4), 33-46 

First-time visit: 21(2/3), 63-76 

First-time visitors: 7(2), 69-89 

Fits-like-a-glove: 22(1), 15-35 

Florida: 1(1), 3-17 

FLYSAT: 10(4), 1-45 

FMD: 15(2/3), 173-197 

Folk theory: 22(1), 15-35 

Food production: 14(3/4), 131-154 

Food safety: 15(4), 233-257 

Food tourism: 14(3/4), 97-112 

Foot and mouth: 15(2/3), 199-216 

Foot and mouth disease: 19(2/3), 21-34; 19(2/3), 
47-60 

Forecasting: 6(4), 17-29; 10(1), 51-67: 10(2/3), 47- 
65; 13(1/2), 111-126; 13(1/2), 127-145; 19(2/3), 
21-34 


Forecasting, tourism: 13(1/2), 21-41; 13(1/2), 99- 
109 

Forecasting accuracy: 16(2/3), 71-77 

Forecasting China tourism: 13(1/2), 5-i9 

Forecasting Models: 21(4), 3-13 

Foreign hotels: 11(4), 43-65 

Foreign independent travel (FIT): 10(4), 113-126 

Foreign policy: 8(1), 85-99 

Formative evaluation: 17(2/3), 233-251 

Fragmented marketing: 8(1), 25-39 

France: 14(3/4), 35-47; 14(3/4), 77-96 

Frequent travelers: 2(2/3), 77-90 

Freud: 15(2/3), 39-61 

Frontline employees: 18(1), 33-47 

Functional information needs: 2(2/3), 133-146 

Future: 14(2), 47-65 

Future behavior: 8(2), 3-27 

Futurism: 23(1), 31-42 

Fuzzy time series: 21(4), 15-24 


Gambling: 8(3), 91-99 ; 9(1/2), 211-217; 20(3/4), 
145-151 

Gaming: 1(2), 63-70; 8(3), 91-99; 12(4), 75-92 

Gaming revenue: 20(2), 63-73 

Gastronomy: 14(3/4), 131-154 

Gay travel: 11(2/3), 127-142 

Gender: 21(1), 65-76 

General environment: 4(1), 71-95 

Geodetic lines: 7(4), 123-129 

Geographic markets: 1(2), 37-51; 6(3/4), 5-22 

Geographic segmentation: 4(4), 85-95; 6(3/4), 5- 
22; 10(1), 29-49 

Geographical heterogeneity: 2(2/3), 91-109 

Geographical information system (GIS): 6(3/4), 
35-59; 7(1), 65-84 

Geography: 6(3/4), 61-84 

German: 4(1), 23-44; 4(2), 85-92 

German tourism: 11(1), 59-77 

German tourists: 13(3), 83-110 

Germany: 24(4), 245-258 

Getaway travel: 7(2), 31-51; 7(3), 1-18 

Global Distribution Systems: 22(1), 37-50 

Golfers: 20(3/4), 127-144 

Governance: 15(2/3), 173-197 

Government intervention: 23(2/3/4), 73-82 

Government policy: 19(2/3), 35-46 

Government responses: 19(2/3), 117-131 

Gratuitous referrals: 18(2), 39-52; 18(3), 11-22 

Great Barrier Reef: 9(1/2), 93-113 

Greece: 18(1), 5-23 

Greek passenger shipping industry: 23(2/3/4), 
191-202 


«8 
| 


Subject Index 


Green tourism: 8(3), 1-20; 10(1), 115-122 

Greenhouse gas emissions: 20(3/4), 47-62 

Greyhound racing: 12(4), 39-57 

Gross domestic product: 13(1/2), 43-62 

Grounded theory: 14(1), 55-68; 17(1), 1-6; 17(1), 
7-39 

Grounded theory analysis: 5(1/2), 21-40 

Grounded theory long interview method: 24(4), 
245-258 

Group: 18(3), 23-36 

Group tour industry: 2(1), 69-83 

Group tourist: 19(4), 27-40 

Groups of friends: 18(3), 23-36 

Growth: 15(2/3), 117-138 

Guam: 3(2), 87-94; 6(1), 41-54 

Guanxi: 13(3), 19-33; 14(2), 87-104 

Guerrillas: 15(1), 77-91 

Guest-host: 14(1), 55-68 

Guest satisfaction: 12(2/3), 45-63 

Gutman scaling: 8(4), 25-42 


Hallyu: 24(2/3), 163-183 

Hallyu tourism marketing: 24(2/3), 115-126 

Handling: 17(1), 83-92 

Hawaii: 20(3/4), 145-151; 24(1), 63-80; 24(4), 245- 
258 

Hazards: 19(2/3), 9-20 

Heritage management: 8(1), 41-64 

Heritage tourism: 7(2), 91-104; 8(1), 41-64; 11(4), 
13-28; 16(1), 51-61; 20(2), 51-61 

Herzberg’s Motivator and Hygiene Factor 
Theory: 23(1), 71-83 

Hierarchical cluster: 16(4), 47-58 

Hierarchical influence: 19(4), 55-67 

Hierarchical Value Map: 11(4), 13-28 

Historical site: 3(2), 95-101; 18(1), 79-83 

History: 23(2/3/4), 73-82 

HIV infection: 3(4), 1-20 

Holland’s theory: 8(2), 129-135 

Homo lIudens: 8(4), 79-84 

Hong Kong: 4(1), 99-104; 6(4), 17-29; 8(2), 75-97; 
9(1/2), 57-80; 10(1), 51-67; 10(2/3), 47-65; 11(2/ 
3), 105-126; 12(1), 23-46; 13(3), 61-81; 15(2/3), 
99-115; 16(1), 41-49; 17(2/3), 117-131; 20(2), 
15-30 

Horizontal/vertical 
22(2), 1-13 

Hospitality: 17(2/3), 93-102; 18(4), 65-81 

Hotel: 11(2/3), 83-103; 11(4), 29-41; 14(1), 69-86; 
16(2/3), 27-38; 17(2/3), 117-131; 18(1), 67-77; 
18(3), 49-61; 19(1), 39-48; 20(3/4), 1-19; 21(2/ 


individualism/collectivism: 


3), 131-135; 22(3/4), 7-20; 23(1), 31-42; 24(4), 
259-269; 24(4), 271-283 

Hotel attributes: 11(1), 17-33 

Hotel companies: 21(2/3), 33-48 

Hotel development: 7(1), 85-91 

Hotel general manager: 19(2/3), 91-105 

Hotel industry: 4(3), 29-43; 4(4), 55-69; 6(2), 33- 
52; 7(2), 105-118; 16(4), 21-31 

Hotel marketing: 6(4), 91-110 

Hotel-owned websites: 17(2/3), 133-142 

Hotel preference: 4(4), 55-69 

Hotel proprietary: 17(2/3), 133-142 

Hotel service quality: 17(2/3), 167-181 

Hotel spending: 6(4), 17-29 

Hotel trends: 14(2), 47-65 

Hotel websites: 17(2/3), 193-204 

Household expenditure patterns: 4(4), 15-40 

Human cognitive processes: 5(1/2), 3-20 

Human resource development: 23(2/3/4), 249-264 

Hungary: 15(2/3), 159-172 

Hurricane Katrina: 23(2/3/4), 223-235 


Icons: 22(3/4), 79-93 

ICP: 16(1), 1-15 

Image: 2(2/3), 191-215; 5(1/2), 41-55; 9(3), 76-78; 
9(4), 47-67; 10(1), 115-122; 14(3/4), 77-96; 22(3/ 
4), 21-34; 22(3/4), 35-53 

Image formation: 2(2/3), 191-215 

Imagery: 9(1/2), 129-151 

Impact: 1(2), 19-35 

Impact, tourism: 15(4), 299-321; 17(4), 45-62; 
20(3/4), 63-77; 20(3/4), 127-144 

Importance: 1(4), 77-97; 2(1), 1-30; 5(1/2), 77-99 

Importance-performance: 1 2(1), 81-95; 13(4), 61-82 

Importance-performance analysis: 5(3), 207-223; 
5(3), 225-240; 7(3), 61-77 

Impressions: 20(3/4), 21-32 

Incentive travel: 3(2), 19-33 

Indo-China: 7(2), 105-118 

Indonesia: 6(1), 69-84; 8(1), 25-39; 15(2/3), 139- 
158; 15(4), 323-338 

Industry consolidation: 2(4), 91-96 

Industry intermediaries, travel: 17(2/3), 133-142 

Industry responses: 19(2/3), 117-131 

Inferred causation theory: 21(4), 73-90 

Influence: 3(3), 59-68 

Information, tourism: 18(2), 1-13 

Information formation process: 2(2/3), 191-215 

Information kiosk, travel: 4(1), 57-70 

Information resource management: 24(1), 35-46 

Information search: 13(3), 61-81; 16(1), 41-49; 
18(2), 1-13 


j 
q 
{ 
ie 


; 


Subject Index 


Information search behavior: 17(2/3), 15-25 

Information services: 24(1), 35-46 

Information sources: 1(2), 1-18; 2(2/3), 37-55; 
2(2/3), 171-189; 3(3), 89-107; 7(4), 107-121; 
8(1), 111-124; 8(3), 81-90 

Information sourcing: 22(1), 63-80 

Information Table: 16(2/3), 61-69 

Information technology: 12(4), 1-17 

Innkeeper: 14(1), 37-53 

Innovation: 21(1), 13-29 

Innovator: 10(4), 33-45 

Integrated marketing: 8(1), 25-39 

Intellectual property: 24(2/3), 239-242 

Intention, travel: 23(2/3/4), 29-43 

Intention to purchase: 18(4), 1-19 

Intention to travel: 20(1), 13-31 

Intention to visit: 9(1/2), 211-217 

Intercultural interaction: 14(1), 55-68 

Inter-group contact theory: 9(3), 35-48 

Intermediaries: 22(2), 73-87; 23(1), 57-69 

International airlines: 17(4), 35-44 

International comparison programme: 16(1), 1- 
15 

International regulations: 4(4), 117-127 

International students: 5(3), 277-283; 18(4), 21-35 

International tourism: 1(1), 3-17; 3(3), 109-125; 
6(1), 55-68; 6(1), 69-84; 6(4), 45-65; 7(1), 39-63; 
9(4), 69-82; 16(1), 1-15; 24(2/3), 139-151 

International tourism behavior: 24(4), 245-258 

International tourism demand: 3(4), 39-50; 5(1/ 
2), 101-118 

International tourist: 13(3), 35-60; 21(2/3), 1-18 

International tourist hotels: 19(4), 41-54 

International travel and tourism: 11(1), 59-77 

Internet: 6(3/4), 23-34; 9(3), 49-64; 9(3), 65-71; 
9(4), 83-87; 10(1), 137-142; 10(2/3), 117-121; 
11(2/3), 21-38; 11(2/3), 83-103; 11(2/3), 105- 
126; 11(2/3), 127-142; 12(4), 1-17; 14(3/4), 131- 
154; 17(2/3), 15-25; 17(2/3), 41-47; 17(2/3), 51- 
62; 17(2/3), 117-131; 21(2/3), 63-76; 21(2/3), 
105-116; 22(1), 63-80; 24(1), 35-46 

Internet marketing: 10(2/3), 101-116; 11(2/3), 1- 
20; 17(2/3), 253-267; 20(3/4), 1-19; 24(1), 81-98 

Internet surveys: 11(2/3), 39-62 

Internet use: 17(2/3), 205-223 

Interpretation: 22(3/4), 121-138 

Interpretive research: 22(1), 15-35 

Interpretivism: 10(2/3), 23-46 

Invasion of Iraq: 15(2/3), 1-18 

Involvement: 18(3), 1-10; 24(4), 297-313 

IPA: 24(1), 17-33 

Itineraries: 20(3/4), 47-62 


Iran: 9(3), 1-22 
Ireland: 22(3/4), 55-65 


Japan: 5(3), 265-275; 9(1/2), 129-151; 24(4), 245- 
258 

Japanese hotels: 9(1/2), 201-210 

Japanese tourism: 20(3/4), 145-151 

Japanese tourists: 1(3), 73-86; 2(4), 1-22; 3(2), 87- 
94; 5(3), 265-275; 6(1), 41-54; 9(1/2), 21-42; 9(1/ 
2), 43-56; 9(1/2), 57-80; 9(1/2), 93-113; 9(1/2), 
115-127; 9(1/2), 153-170; 9(1/2), 171-184; 9(1/ 
2), 185-200; 9(1/2), 201-210; 9(1/2), 219-221; 
10(2/3), 87-100; 24(1), 63-80 

Japanese travel trade: 9(1/2), 1-19 

Japanese travelers: 20(3/4), 79-91 

Japanese visitor: 14(2), 67-85 

Job performance: 19(1), 29-38 

Job satisfaction: 19(1), 29-38 


KBS World Radio’s Arabic Winter Sonata 
website: 24(2/3), 115-126 

Kenya: 11(1), 35-58 

Key success factors: 4(4), 73-84 

Korea: 1(1), 89-94; 5(1/2), 101-118; 6(1), 11-19; 
6(2), 33-52; 7(1), 93-102; 7(4), 1-19; 8(3), 71-80 

Korean dramas: 24(2/3), 115-126 

Korean wave: 24(2/3), 223-227 


Labor productivity: 16(2/3), 27-38 

Las Vegas: 12(4), 75-92; 20(2), 63-73 

Last-minute travel and tourism: 16(4), 7-20 

Leading indicator: 1(2), 53-62 

Learning: 8(2), 57-74; 22(1), 81-93 

Learning curve: 13(1/2), 111-126 

Leisure: 3(1), 19-47; 4(1), 99-104; 6(1), 21-40; 
7(1), 31-38; 10(1), 93-106; 10(1), 107-113 

Leisure farm: 15(1), 19-40 

Leisure tourist: 17(1), 41-54 

Leisure travel: 18(2), 15-30; 21(2/3), 117-130 

Leisure travelers: 13(3), 61-81 

Liability: 11(2/3), 63-82 

Liberalisation: 4(4), 41-54 

Lifestyle: 8(4), 59-68 

Likelihood of revisiting: 12(2/3), 19-43; 21(1), 77- 
87 

Limen: 8(2), 115-128 

Liminoidal: 8(2), 115-128 

Limited-service chain lodging operations: 17(2/ 
3), 295-308 

Linear structural relation: 14(2), 1-22 

List of values (LOV): 16(1), 51-61 

Local option lodging taxes: 3(4), 51-83 


4 U 


‘Local’ referrals: 18(2), 39-52 

LOCAT model: 3(2), 35-57 

Lodging: 6(4), 91-110; 8(1), 65-83; 14(1), 21-36 

Lodging industry: 21(2/3), 33-48; 23(1), 43-56 

Lodging preferences: 9(4), 69-82 

Logistic regression: 5(1/2), 119-144; 10(2/3), 87- 
100; 10(4), 113-126; 13(3), 111-133; 21(1), 77- 
87 

Logo characteristics: 18(1), 25-31 

Logo recognition: 18(1), 25-31 

Lombok: 15(2/3), 139-158 

London: 23(2/3/4), 95-111 

Long-haul travel: 20(1), 1-11 

Long interview method: 17(1), 7-39 

Lost revenue: 15(1), 77-91 

Low cost airlines: 19(1), 15-27 

Loyalty: 12(4), 19-38; 21(1), 1-12; 24(1), 1-16; 
24(4), 297-313 


Magazines, travel: 15(2/3), 39-61 

Mainland China tourists: 16(1), 63-75 

Mainland China travelers: 16(1), 41-49 

Malaysia: 6(3/4), 85-102; 15(4), 217-231 

Management: 15(2/3), 173-197; 16(2/3), 19-26; 
19(2/3), 133-147 

Management, tourism: 2(2/3), 3-19; 4(2), 99-105; 
17(4), 45-62 

Management, travel: 1(2), 
10(4), 113-126 

Market positioning: 23(2/3/4), 223-235 

Market orientation: 23(2/3/4), 59-71; 24(1), 47- 
61; 24(4), 271-283 

Market recovery: 23(2/3/4), 265-276 

Market recovery rate: 23(2/3/4), 139-149 

Market segmentation: 1(1), 39-59; 1(4), 3-31; 
2(1), 1-30; 2(4), 59-74; 5(3), 161-185; 5(3), 187- 
206; 6(2), 1-31; 6(3/4), 5-22; 7(3), 19-39; 8(1), 
111-124; 8(2), 3-27; 8(2), 41-55; 8(2), 75-97; 
8(4), 43-57; 9(1/2), 21-42; 9(4), 1-20; 9(4), 69- 
82; 12(1), 1-22; 16(1), 51-61; 16(4), 33-46; 23(2/ 
3/4), 151-161 

Market segments: 14(3/4), 1-34 

Market structure analysis: 2(2/3), 21-36 

Marketing: 19(2/3), 35-46; 22(3/4), 7-20; 23(1), 1- 
14; 23(1), 31-42; 23(2/3/4), 151-161 

Marketing mix: 8(3), 111-120; 16(4), 7-20 

Marketing recovery campaign: 23(2/3/4), 175-189 

Marketing strategies: 19(2/3), 61-76; 20(3/4), 1- 
19; 23(2/3/4), 59-71; 23(2/3/4), 95-111 

Markets, tourism: 3(1), 123-131; 6(3/4), 85-102; 
8(2), 41-55 

Markov chain model: 4(1), 45-55 


71-78; 2(4), 77-89; 


Subject Index 


Mass customization: 13(3), 19-33 

Mature consumers: 1|7(1), 55-71 

MBTI: 17(1), 41-54 

Measurement: 16(2/3), 39-60 

Measurement strategies: 3(4), 51-83; 10(4), 47-80 

Media: 19(2/3), 35-46; 24(2/3), 127-137 

Media responses: 19(2/3), 117-131 

Media selection: 2(2/3), 21-36 

Mediation: 16(1), 77-88 

Mediterranean tourism: 22(2), 61-71 

Meeting participation model (MPM): 22(2), 15- 
33 

Meeting planner: 1(3), 1-23; 2(1), 87-93; 3(2), 59- 
84 

Meetings, incentives, conventions, and exhibi- 
tions (MICE): 8(1), 101-110; 23(2/3/4), 151-161 

Mega sport events: 24(2/3), 127-137 

Melanesians: 6(1), 85-92 

Membership system: 10(2/3), 67-86 

Merchant model: 22(1), 37-50 

Mere exposure: 18(3), 1-10 

Metro Area: 19(2/3), 91-105 

Mexico: 1(2), 19-35 

Middle East: 9(3), 1-22 

Mid-sized lodging properties: 16(4), 47-58 

Midwest vacation travel: 1(2), 1-18 

Mitigation strategies: 23(2/3/4), 113-126 

Model: 14(2), 87-104 

Modeling: 12(4), 19-38 

Modeling consumer decision processes: 21(4), 
109-120 

Modified Balanced Scorecard: 17(2/3), 269-293 

Molar MEVA: 20(1), I-11 

Montenegro: 23(2/3/4), 127-137 

Monuments: 22(3/4), 79-93 

Morale: 19(2/3), 133-147 

Motel: 23(1), 31-42; 24(4), 259-269 

Motivations: 1(3), 43-59; 4(2), 85-92; 4(3), 95-99: 
5(4), 1-22; 6(2), 69-82; 6(3/4), 159-180; 7(1), 31- 
38; 7(4), 123-129; 8(3), 81-90; 8(3), 91-99; 9(1/ 
2), 93-113; 10(1), 107-113; 10(2/3), 87-100; 
191), 1-14; 19(4), 27-40; 22(3/4), 121-138; 
24(4), 297-313 

Motivation, travel: 5(4), 23-45; 7(4), 21-43; 9(1/ 
2), 153-170; 9(3), 23-34; 10(1), 107-113; 10(1), 
115-122; 13(3), 111-133; 13(4), 61-82; 24(1), 17- 
33 

Motives: 9(1/2), 129-151; 22(2), 45-59; 22(3/4), 
95-107 

Motives, travel: 17(1), 55-71 

Movie-induced tourism: 24(2/3), 229-238 

Movies: 24(2/3), 153-162 


{ 
"a: 
| 


Subject Index 


Motorcoach tour operators: 2(1), 69-83 

Motorcoach tourism: 15(1), 59-76 

Mountainous destinations: 20(1), 61-73 

Multicollinearity: 13(1/2), 85-97 

Multidimensional scaling: 8(1), 1-23; 21(1), 13- 
29; 22(1), 37-50 

Multinomial logistic analysis: 20(1), 1-11 

Multinomial logit model: 18(4), 37-48; 21(4), 25- 
40 

Multi-destinations: 21(2/3), 19-32 

Multi-segmentation: 6(3/4), 159-180 

Multi-task operation: 13(4), 83-104 

Multiunit restaurants: 16(2/3), 19-26 

Multivariate analysis: 1(3), 1-23; 1(4), 53-75 

Municipal tourism: 7(3), 95-125 

Museum and galleries: 14(2), 23-45 


National and regional capital city status: 22(3/4), 
109-120 

National capital: 22(3/4), 35-53; 22(3/4), 67-78 

National cultures: 19(4), 41-54 

National Park Service: 18(1), 79-83 

National tourism organizations: 17(2/3), 269-293 

Nationhood: 22(3/4), 67-78 

Native American casino: 10(2/3), 101-116 

Natural disasters: 23(2/3/4), 29-43 

Naturalistic inquiry: 14(1), 55-68 

Nature-based adventure tourism: 13(4), 1-26 

Nature-based tourism: 17(1), 73-82 

Nature tourism: 4(2), 107-116; 6(3/4), 159-180 

Need recognition: 20(1), 1-11 

Needs: 22(2), 45-59 

Negative emotion: 22(1), 1-13 

Nepal international arrivals: 15(2/3), 117-138 

Networking: 13(3), 19-33 

Networks: 23(2/3/4), 1-13 

Neural network: 1(1), 39-59; 5(1/2). 
21(4), 15-24 

New Orleans: 23(2/3/4), 223-235 

New tourism: 20(1), 33-44 

New York City: 15(2/3), 63-79 

New Zealand: 3(1), 123-131; 6(3/4), 123-142: 
11(1), 59-77; 14(3/4), 155-173; 15(4), 259-279 

Newspaper: 20(2), 1-14 

NFL: 14(1), 21-36 

Niagara: 14(3/4), 61-76 

Niche marketing: 17(4), 35-44 

Nonlinear structural equation modeling: 21(4), 
73-90 

Non-resident wine tourists: 14(3/4), 1-34 

Non-tourist-oriented destinations: 14(1), 1-20 

Nonverbal communication: 18(3), 49-61 


119-144; 


Normality: 19(2/3), 149-158 

North Korea: 21(2/3), 77-88 

North Queensland: 23(2/3/4), 163-174 
Northern Australia: 1(3), 43-59 
Norway: 8(1), 111-124 

Norwegian tourists: 9(4), 69-82 
Nostalgia: 17(1), 1-6 

Novelty: 21(1), 77-87 


Object-oriented technology: 18(1), 59-66 

Occupancy forecast: 16(4), 59-66 

Off-season travel: 9(1/2), 43-56 

Older travelers: 24(4), 259-269 

Omiyage: 9(1/2), 81-91 

Online: 17(2/3), 193-204 

Online betting services: 12(4), 39-57 

Online complaints: 17(2/3), 167-181 

Online consumer behavior: 17(2/3), 63-77; 17(2/ 
3), 79-91 

Online hotel distribution channels: 22(1), 37-50 

Online information search: 17(2/3), 41-47 

Online intermediaries: 22(1), 37-50 

Online marketing: 17(2/3), 205-223 

Online purchase: 17(2/3), 41-47; 17(2/3), 51-62 

Online travel agencies: 17(2/3), 105-116; 23(1), 
15-30 

Online travel planning: 17(2/3), 79-91 

Online travel promotion: 20(3/4), 93-105 

Online travel purchase behavior: 20(3/4), 93-105 

Online travel suppliers: 17(2/3), 105-116 

Opaque sites: 22(1), 37-50 

Opinion leaders: 6(2), 53-68 

Organizational factors: 24(1), 81-98 

Organizational learning: 23(2/3/4), 45-57 

Organizational wellbeing: 19(2/3), 133-147 

Outbound tourism: 1(1), 89-94; 4(4), 41-54; 6(1), 
11-19; 6(1), 21-40; 7(1), 93-102; 9(1/2), 185-200 

Outbound travel: 15(2/3), 99-115 

Overnight tourists: 3(1), 1-17; 4(3), 45-69 


Pacific area: 6(1), 93-107 

Package tours: 12(1), 47-61 

Package travel: 4(2), 65-82; 6(4), 45-65 
PAD model: 23(2/3/4), 29-43 
Pari-mutuel betting: 12(4), 39-57 
Partnership: 17(4), 63-73; 23(2/3/4), 127-137 
Partnerships, tourism: 11(1), 59-77 
Passenger attitudes: 19(1), 15-27 

Path analytic model: 8(3), 81-90 
Patronage motives: 24(4), 259-269 
Pattern, travel: 4(1), 23-44; 4(3), 101-109 
Perceived Internet value: 17(2/3), 63-77 


— 
' 


Perceived justice: 17(1), 83-92 

Perceived modal attributes: 2(1), 53-67 

Perceived risk: 7(4), 107-121; 23(2/3/4), 29-43 

Perceived vacation risk: 13(4), 1-26 

Perceptions: 1(3), 61-71; 2(4), 39-57; 4(4), 109- 
116; 6(2), 33-52; 20(1), 13-31; 21(1), 13-29; 
22(3/4), 21-34; 22(3/4), 35-53; 22(3/4), 121-138 

Perceptual charting: 8(4), 43-57; 16(2/3), 99-111 

Performance: 11(1), 1-15; 24(1), 47-61 

Performance alone: 10(4), 81-111 

Performance gap: 10(2/3), 67-86 

Performance measures: 22(1), 51-61 

Performance of the firm: 16(4), 21-31 

Performance quality: 16(1), 77-88 

Peripheral areas: 19(2/3), 47-60 

Personal heritage: 22(3/4), 121-138 

Personal selling: 18(3), 49-61; 18(4), 65-81 

Personality: 8(2), 129-135; 8(4), 59-68; 17(1), 41- 
54 

Phases: 23(2/3/4), 1-13 

Phases of travel: 18(3), 1-10 

Photographic image analysis: 22(2), 35-44 

Physical activities: 20(1), 61-73 

Picture presentations: 17(2/3), 193-204 

Place: 6(3/4), 61-84 

Place branding: 21(2/3), 105-116 

Place-identity: 24(2/3), 153-162 

Place marketing: 21(2/3), 105-116; 24(2/3), 223- 
227 

Planning: 15(4), 281-298; 23(2/3/4), 163-174 

Planning, marketing: 7(3), 41-60; 8(3), 111-120 

Planning, tourism: 1(2), 1-18; 1(4), 99-112; 3(1), 
115-122; 4(1), 105-113; 5(4), 85-93; 6(4), 17-29; 
8(3), 111-120 

Pleasure travel: 2(1), 53-67; 2(2/3), 57-75; 2(2/3), 
133-146; 6(4), 45-65; 8(2), 75-97 

Plog: 19(1), 49-55 

Point estimate: 16(4), 59-66 

Policy: 15(4), 281-298 

Political boundary: 21(2/3), 77-88 

Political heterogeneity: 2(2/3), 91-109 

Political instability: 15(2/3), 117-138 

Pop culture: 24(2/3), 163-182 

Popular media-induced tourism: 24(2/3), 139-151 

Portfolio analysis: 8(1), 1-23 

Portugal: 17(4), 11-22 

Positioning: 3(1), 115-122; 8(3), 111-120; 16(2/3), 
99-111 

Positive emotion: 22(1), 1-13 

Post-crisis: 23(2/3/4), 59-71 

Post-disaster: 3(1), 115-122 

Postmodern tourism: 8(4), 79-84 


Subject Index 


Postmodernism: 8(4), 79-84; 10(2/3), 23-46 

Post-socialist cities: 22(3/4), 21-34 

Predictions: 19(2/3), 21-34 

Prediction, tourism: 8(2), 129-135 

Preference: 14(2), 67-85; 22(3/4), 121-138 

Preference structure: 11(1), 17-33 

Pre-trip planning lead-time: 13(3), 61-81; 16(1), 
41-49 

Price: 19(1), 39-48 

Price acceptability: 21(2/3), 89-103 

Price competitiveness: 16(1), 1-15 

Price dispersion: 17(2/3), 27-39 

Price of tourism: 16(1), 1-15 

Price sensitivity: 12(2/3), 95-110 

Pricing: 23(1), 57-69 

Principal component analysis: 8(2), 41-55 

Principal components regression: 13(1/2), 85-97 

Print advertising: 13(3), 1-18 

Private islands: 3(4), 107-118 

Private sector: 15(4), 217-231 

Privation: 19(2/3), 107-116 

Problematic integration theory: 20(3/4), 93-105 

Productivity: 16(2/3), 19-26; 16(2/3), 39-60 

Product development, tourism: 17(1), 55-71 

Products, tourism: 3(3), 21-36; 4(4), 15-40; 6(3/4), 
23-34; 6(3/4), 123-142 

Products, travel: 23(1), 57-69 

Profit: 21(2/3), 131-135 

Profitability: 16(4), 7-20 

Prolonged crisis: 15(4), 323-338 

Promotion: 3(3), 109-125; 6(3/4), 123-142; 8(3), 
21-45; 9(3), 76-78; 9(4), 47-67; 11(2/3), 39-62; 
14(3/4), 131-154; 15(2/3), 39-61; 20(1), 33-44; 
20(2), 31-49; 22(1), 63-80 

Proxemics: 18(3), 49-61 

Psychoanalysis: 15(2/3), 39-61 

Psychographic segmentation: 8(1), 1-23 

Psychographics: 16(1), 51-61 

Psychological value: 3(3), 21-36; 11(4), 13-28 

Public and private sector: 17(4), 63-73 

Public input: 21(2/3), 89-103 

Public-private partnership: 23(2/3/4), 73-82 

Public relations: 19(2/3), 77-90 

Public sector: 14(3/4), 35-47 

Public security: 15(2/3), 159-172 

Public transport services providers: 21(1), 13-29 

Publicity: 18(3), 63-70 

Purchasing behavior: 4(4), 109-116; 10(1), 3-27 

Purchasing power parity: 16(1), 1-15 

Pure-affective images: 19(4), 55-67 

Push/pull motivation: 21(2/3), 19-32 

Push and pull: 24(1), 17-33 


| ‘ 
} 

| 

} < 

| 
i 

| 
\ 
4 
ay 


Subject Index 


Push and pull factors: 13(3), 111-133; 22(3/4), 95- 
107 


Q methodology: 22(2), 35-44 

Qualitative analysis: 1(4), 115-132; 4(3), 45-69; 
5(1/2), 21-40 

Qualitative research: 14(2), 47-65 

Quality: 191), 39-48 

Quality management: 4(4), 129-133 

Quantitative and qualitative research techniques: 
10(4), 81-111 

Quantitative model testing: 18(1), 33-47 

Quasi-experiment: 20(3/4), 47-62 


Rail: 22(2), 73-87 

Ramesses the Great: 1(3), 25-41 

Random utility: 21(4), 25-40 

Recovery: 19(2/3), 107-116 

Recreation: 12(1), 81-95; 15(2/3), 81-97 

Recursive relation: 12(4), 19-38 

Reflection: 23(2/3/4), 45-57 

Regional development: 14(3/4), 131-154; 24(2/3), 
239-242 

Regional tourism development: 19(1), 15-27 

Regional tourism organization: 23(2/3/4), 73-82 

Regional tourism: 11(1), 35-58 

Regression: 20(2), 15-30 

Regression analysis: 21(2/3), 33-48 

Relationship marketing: 20(3/4), 1-19 

Rental cars: 22(2), 73-87 

Repeat customers: 2(2/3), 3-19 

Repeat patronage: 12(2/3), 65-93 

Repeat travel: 12(4), 19-38 

Representation: 20(2), 1-14 

Research: 5(1/2), 3-20; 5(3), 241-252; 5(3), 253- 
263 

Research, market: 1(3), 25-41; 3(4), 85-103 

Research, marketing: 2(4), 77-89; 5(4), 49-84; 
94), 21-45 

Research, tourism: 21(4), 41-71; 21(4), 91-108; 
21(4), 109-120 

Research agenda: 23(2/3/4), 265-276 

Resident attitude: 7(1), 21-30 

Resident involvement: 17(4), 45-62 

Residents’ perspective: 18(4), 49-64 

Resolution: 12(2/3), 65-93 

Resort management, tourism: 4(4), 73-84 

Resort timesharing: 3(1), 99-113 

Resorts: 5(4), 85-93; 9(1/2), 115-127; 11(2/3), 21- 
38 

Resource investments: 18(1), 49-57; 21(1), 1-12 

Resource-poverty: 15(4), 323-338 


Response: 15(2/3), 63-79 

Restaurant: 14(1), 69-86; 15(2/3), 63-79 

Restaurant marketing: 6(4), 31-43 

Restaurant revenue management (RRM): 16(2/ 
3), 79-98 

Restaurant selection: 4(2), 41-50 

Retailer: 4(2), 99-105 

Revenue enhancement: 16(4), 47-58 

Revenue management: 16(4), 7-20; 16(4), 47-58; 
16(4), 59-66 

Revisit intentions: 16(1), 77-88 

RevPAR: 21(2/3), 131-135 

Ridge regression: 13(1/2), 85-97 

Ripple effect: 23(2/3/4), 191-202 

Risk: 15(2/3), 39-61; 18(3), 37-48; 20(1), 13-31; 
21(1), 77-87; 23(2/3/4), 15-27 

Risk assessment: 15(4), 259-279 

Risk communication: 15(4), 259-279 

Risk perception: 15(2/3), 19-38; 15(4), 233-257; 
23(2/3/4), 15-27 

Risk perceptions, travel: 17(1), 55-71 

Risk-taking: 22(1), 1-13 

Risk-taking behaviour: 23(2/3/4), 237-247 

Roles: 17(1), 1-6 

Room occupancy rates: 16(2/3), 71-77 

Rough clustering: 21(4), 121-137 

Rough sets: 16(2/3), 61-69; 21(4), 121-137 

Route 66: 20(2), 51-61 

Rural tourism: 19(2/3), 35-46 


Safety, travel: 20(1), 13-31 

Safety and security: 11(4), 1-12 

Safety concerns: 1(1), 81-88; 3(2), 87-94; 10(1), 
93-106 

Safety information: 15(4), 233-257 

Sales: 18(1), 67-77 

Sales management: 18(4), 65-81 

Sales training: 18(4), 65-81; 19(1), 29-38 

Sanctions: 8(1), 85-99 

San Francisco: 13(3), 35-60 

Sarawak: 6(3/4), 85-102 

SARS: 19(2/3), 117-131 

Satisfaction: 1(3), 61-71; 4(1), 1-21; 5(1/2), 77-99; 
7(1), 31-38; 7(3), 79-94; 9(1/2), 57-80; 9(1/2), 
93-113; 10(1), 93-106; 10(2/3), 67-86; 11(1), 79- 
101; 12(2/3), 3-18; 16(1), 77-88; 17(1), 73-82; 
19(4), 27-40; 21(1), 13-29; 21(1), 47-64; 21(2/3), 
117-130; 22(2), 45-59; 24(4), 297-313 

Satisfaction, travel: 12(2/3), 19-43 

Satisfaction programmes: 10(4), 81-111 

Satisfiers and dissatisfiers: 23(1), 71-83 

Scaling method: 8(4), 25-42 


> ‘ 
| 


Scotland: 9(1/2), 129-151 

Seasonal ARIMA modelling: 13(1/2), 5-19 

Seasonality: 14(3/4), 155-173; 19(2/3), 61-76 

Second-order factor analysis: 14(2), 1-22 

Secondary trips: 22(3/4), 95-107 

Security: 15(2/3), 39-61; 15(2/3), 81-97; 15(2/3), 
139-158 

Security, tourism: 15(2/3), 1-18 

Seemigly Unrelated Regression (SURE): 5(1/2), 
145-160 

Segment attractiveness: 16(1), 17-31 

Segment congruence analysis: 4(3), 1-18 

Segmentation: 1(4), 33-52; 1(4), 53-75; 1(4), 99- 
112; 2(4), 1-22; 2(4), 23-38; 4(4), 85-95; 5(3), 
225-240; 5(4), 23-45; 7(1), 39-63; 9(1/2), 129- 
151; 10(1), 29-49; 12(1), 23-46; 12(1), 81-95; 
15(1), 1-18; 16(4), 7-20; 19(1), 1-14; 19(4), 27- 
40; 20(2), 15-30; 21(2/3), 1-18; 24(1), 63-80 

Segments: 12(4), 19-38 

Segments, tourism: 4(3), 1-18; 7(1), 39-63 

Selection criteria: 17(2/3), 51-62 

Self-concept: 20(2), 51-61 

Self congruity: 22(2), 45-59 

Self-image: 10(4), 33-45 

Self-organising maps: 8(1), 1-23 

Selling: 6(3/4), 61-84; 9(3), 49-64 

Selling strategies: 6(2), 83-98 

Semi-affective images: 19(4), 55-67 

Senior traveler: 4(2), 93-98; 4(4), 117-127; 8(2), 3- 
27; 9(1/2), 21-42 

Seniors: 17(1), 55-71 

September 11 attack: 11(4), 1-12; 15(2/3), 39-61; 
15(2/3), 173-197; 15(4), 281-298; 19(2/3), 21-34; 
19(2/3), 61-76; 19(2/3), 91-105 

September 21 earthquake: 23(2/3/4), 203-221 

Serial murder: 20(1), 45-60 

Service attributes: 11(1), 79-101 

Service encounters 4(4), 97-107; 
17(1), 83-92 

Service experience: 23(1), 71-83 

Service failures: 12(2/3), 45-63: 12(2/3), 65-93; 
17(2/3), 183-190; 24(1), 1-16 

Service level: 21(2/3), 117-130 

Service marketing: 8(2), 115-128; 13(4), 27-45 

Service perception: 11(4), 43-65 

Service planning: 23(1), 31-42 

Service quality: 2(4), 23-38; 3(1), 19-47; 4(3), 29- 

43; 4(4), 97-107; 6(2), 1-31; 6(2), 33-52; 6(4), 

31-43; 7(3), 61-77; 8(2), 57-74; 8(4), 25-42; 

10(2/3), 67-86; 10(4), 47-80; 12(2/3), 45-63; 


11(4), 29-41; 


12(2/3), 95-110; 12(2/3), 111-135; 13(3), 35-60; 


Subject Index 


16(4), 21-31; 17(1), 1-6; 17(1), 73-82; 19(4), 1- 
12; 21(2/3), 1-18 

Service quality dimensions: 23(1), 71-83 

Service quality perceptions: 22(2), 1-13 

Service recovery: 12(2/3), 65-93; 17(1), 83-92; 
17(2/3), 145-165; 17(2/3), 167-181; 17(2/3), 183- 
190; 24(1), 1-16 

Service relationship: 11(4), 67-85 

Service suppliers, tourism: 2(2/3), 3-19 

Services: 1(3), 61-71; 1(4), 77-97; 1(4), 115-132; 
2(1), 87-93; 4(3), 29-43; 4(4), 15-40; 11(4), 29- 
41 

Services, tourism: 20(1), 61-73 

Services, travel: 2(2/3), 21-36; 4(2), 51-63; 12(2/3), 
95-110; 15(2/3), 19-38; 19(1), 39-48 

SERVQUAL: 6(2), 1-31 

Shanghai: 19(4), 13-25 

Shift-share analysis: 17(4), 11-22 

Shopping companions: 18(4), 1-19 

Shopping tourism: 8(3), 71-80; 18(4), 1-19 

Short breaks: 22(1), 51-61 

Short-term planning: 16(2/3), 79-98 

Simulcasting: 12(4), 39-57 

Singapore: 19(4), 1-12; 20(3/4), 33-45 

Site location analysis: 3(2), 35-57 

Site selection: 3(2), 59-84 

Situation analysis: 3(1), 99-113 

Ski tourism: 7(2), 1-29; 8(4), 69-78: 9(1/2), 115- 
127 

Skiing: 13(1/2), 111-126 

Slot marketing: 18(2), 53-68 

Small-scale tourism: 15(4), 323-338 

Small to medium enterprises: 19(2/3), 47-60 

Social construction: 18(3), 37-48 

Social equity: 21(2/3), 89-103 

Social factors 9(1/2), 81-91 

Social network activity: 9(1/2), 1-19 

Social network analysis: 19(2/3), 149-158 

Social risk: 11(2/3), 127-142; 15(2/3), 19-38 

Socialization: 18(2), 69-81 

Socially constructed knowledge: 5(1/2), 21-40 

Sociodemographics: 10(2/3), 87-100 

Sociology and tourism: 18(3), 37-48 

Somerset: 14(3/4), 49-60 

Sound of Music, The: 24(2/3), 229-238 

South Africa: 14(3/4), 113-130 

South Korea: 13(1/2), 85-97; 21(2/3), 77-88 

South West England: 15(2/3), 173-197; 20(3/4), 
63-77 

Southeast Asia: 13(3), 35-60; 15(1), 41-58 

Souvenirs-gift: 9(1/2), 81-91 

Spain: 9(4), 47-67; 13(3), 83-110; 24(2/3), 185-194 


P 
7 ‘ Be 
435 
? 
> 
‘ 
4 
“fi 


Subject Index 


Special events attributes: 8(4), 1-24 

Special interest tourism: 21(1), 31-46 

Spier Resort: 14(3/4), 113-130 

Sport tourism: 14(1), 21-36 

Sports betting: 12(4), 39-57 

Spring break: 1(3), 87-97 

Spring break travel: 17(2/3), 79-91 

Stakeholder management: 18(4), 49-64 

Stakeholder theories: 18(4), 49-64 

State advertising: 20(2), 31-49 

State-of-the-art: 5(4), 49-84 

State slogans: 2(2/3), 91-109 

State tourism: 13(3), 1-18 

Stated preference method: 18(4), 37-48 

Static and dynamic orientation mood theory: 
23-34 

Statistical modeling: 6(4), 91-110 

Statistics, tourism: 6(1), 93-107 

Stealth risks: 23(2/3/4), 15-27 

Stellenbosch: 14(3/4), 113-130 

Stepwise Data Envelopment Analysis: 16(2/3), 
39-60 


Stereotypes: 24(2/3), 185-194 


Stock market: 20(2), 63-73 

Storytelling: 17(1), 7-39 

Strategic alliances: 11(1), 59-77; 13(4), 27-45 

Strategic implementation: 13(4), 83-104 

Strategic marketing: 7(3), 41-60; 7(4), 45-59; 8(3), 
111-120 

Strategy: 17(4), 63-73; 22(1), 81-93 

Strategy, marketing: 3(3), 37-57; 4(2), 65-82; 6(3/ 
4), 103-121; 7(3), 95-125; 14(1), 37-53; 16(4), 7- 
20 

Strategy, tourism: 7(4), 79-106 

Strategy and implications: 17(4), 11-22 

Stress: 19(2/3), 133-147 

Structural equation model: 17(1), 73-82 

Structural Equation Modelling (SEM): 21(4), 41- 
71 

Structure breaks: 21(4), 15-24 

Student market: 13(4), 61-82 

Student travel: 1(3), 87-97; 21(2/3), 19-32 

Student travellers: 24(4), 297-313 

Students: 15(2/3), 81-97; 17(4), 1-10 

Sub-Saharan Africa: 11(1), 35-58 

Substitution effect: 20(2), 63-73 

Summative evaluation: 17(2/3), 233-251 

Summer vacation: 18(3), 23-36 

Sunmul: 9(1/2), 81-91 

Suppliers: 23(1), 57-69 

Surface transport: 22(2), 73-87 

Sustainability: 14(3/4), 97-112 


Sustainable tourism: 4(2), 107-116; 8(3), 1-20; 
8(4), 85-91 

Sustainable tourism development: 15(2/3), 139- 
158 

Syntactic structure: 13(3), 1-18 

Systems, tourism: 17(4), 45-62 

Systems approach: 22(1), 81-93 


Taiwan: 6(1), 21-40; 10(1), 51-67; 10(4), 113-126; 
15(1), 19-40; 21(1), 1-12; 23(2/3/4), 203-221; 
24(1), 17-33 

Taiwanese tourists: 13(4), 47-60 

Target customer segments: 8(3), 111-120 

Target market selection: 16(1), 17-31 

Tate Modern: 14(2), 23-45 

Tax compliance: 3(4), 51-83 

Technology: 17(4), 63-73; 18(1), 67-77 

Technology adoption: 17(2/3), 63-77 

Teenagers: 21(1), 1-12 

Television: 24(2/3), 195-212 

Terrorism: 11(4), 1-12; 15(1), 41-58; 15(2/3), 99- 
115; 15(2/3), 117-138; 15(4), 281-298; 15(4), 
299-321 

Terrorism effects: 15(1), 59-76 

Terrorists: 15(2/3), 81-97 

Thailand: 12(2/3), 19-43; 21(1), 77-87; 23(2/3/4), 
151-161 

Thanatourism: 20(1), 45-60 

Theme park: 6(3/4), 103-121 

Theory of planned behavior (TPB): 22(2), 15-33 

Theory of reasoned action(TRA): 22(2), 15-33 

Time series: 16(2/3), 79-98 

Time series forecasting: 16(2/3), 71-77 

Time Varying Parameter (TVP): 21(4), 3-13 

Timeshare industry: 19(1), 29-38 

Tour itinerary: 18(4), 37-48 

Tour operations: 12(1), 47-61 

Tour operators: 17(1), 83-92 

Tour purpose: 24(1), 63-80 

Tourism area life cycle: 20(3/4), 33-45 

Tourism channel system: 2(2/3), 229-248 

Tourism cooperation: 21(2/3), 77-88 

Tourism crisis: 23(2/3/4), 73-82 

Tourism Disaster Framework Model: 15(4), 281- 
298 

Tourism disaster management framework: 23(2/ 
3/4), 191-202 

Tourism Efficient Frontier: 16(4), 33-46 

Tourism marketing alliances: 7(3), 79-94 

Tourist: 17(2/3), 15-25 

Tourist arrivals: 13(1/2), 43-62 

Tourist behavior: 18(3), 37-48 


436 


Tourist community: 4(2), 99-105 

Tourist experience: 3(3), 21-36; 5(1/2), 3-20; 6(1), 
41-54; 8(1), 41-64; 8(2), 57-74 

Tourist-generating country: 6(4), 45-65 

Tourist image: 23(2/3/4), 113-126 

Tourist information search: 21(2/3), 63-76 

Tourist nets: 20(1), 33-44 

Tourist numbers: 21(4), 15-24 

Tourist-oriented destinations: 14(1), 1-20 

Tourist origin: 8(1), 111-124 

Tourist potential: 8(1), 85-99 

Tourist responses: 19(2/3), 117-131 

Tourist roles: 17(1), 41-54 

Tourist satisfaction: 13(3), 83-110; 21(4), 73-90 

Tourists’ characteristics: 2(2/3), 171-189; 5(3), 
277-283 

Tracking studies: 11(2/3), 39-62 

Traditional tenets: 3(4), 21-38 

Transport: 2(1), 69-83; 9(3), 73-75 

Travel agency selection: 19(4), 13-25 

Travel agency shopping: 12(4), 93-107 

Travel alone: 20(3/4), 79-91 

Travel group composition: 20(3/4), 79-91 

Travel guides: 20(2), 31-49 

Travel inhibitors: 21(1), 77-87 

Travel life cycle: 4(3), 101-109; 9(1/2), 185-200 

Travel purchase: 20(3/4), 107-125 

Travel services: 24(4), 271-283 

Travel with friends: 20(3/4), 79-91 

Traveler information search: 18(3), 11-22 

Travelers’ search behavior: 17(2/3), 41-47 

Traveling exhibitions: 1(3), 25-41 

Trends: 2(4), 77-89 

Trip attributes: 3(2), 1-18 

Trip characteristics: 16(1), 63-75 

Trip planning: 20(3/4), 47-62 

Trip type: 2(2/3), 147-169; 4(1), 45-55; 8(1), 111- 
124 

Trust: 11(4), 67-85; 12(4), 59-74 

Turkey: 3(2), 1-18; 13(3), 83-110; 18(1), 5-23; 
19(1), 1-14; 22(2), 61-71 

Turkish hotels: 18(1), 33-47 


Uncertainty: 16(4), 59-66; 17(2/3), 27-39 

Unethical practices: 24(4), 285-296 

Unique selling proposition: 21(2/3), 49-62 

United Kingdom: 15(2/3), 199-216 

United Kingdom tourism: 11(1), 59-77 

United States: 1(1), 89-94; 1(2), 37-51; 1(2), 53- 
62; 1(2), 63-70; 2(4), 97-101; 3(4), 39-50; 3(4), 
85-103; 7(1), 1-19; 9(4), 89-92; 18(2), 31-37 

University market: 21(2/3), 19-32 


Subject Index 


Urban tourism: 4(4), 129-133; 6(3/4), 123-142: 
18(3), 37-48; 22(3/4), 7-20 

Usability: 17(2/3), 27-39 

User characteristics: 2(2/3), 147-169 

Users’ behavior and profile: 17(2/3), 93-102 


Vacation: 1(1), 61-79; 2(4), 39-57; 4(1), 1-21; 4(4), 
85-95; 8(1), 1-23; 9(4), 89-92 

Vacation decisions making: 4(1), 1-21; 5(1/2), 57- 
75; 6(4), 67-90; 8(4), 59-68 

Vacation ownership: 19(1), 29-38 

Vacation planning: 20(3/4), 107-125; 21(2/3), 63- 
76 

Value chain: 2(2/3), 229-248 

Value stretch model: 4(3), 71-92 

Values: 8(2), 99-114; 10(1), 93-106; 10(1), 115- 
122; 19(1), 39-48; 21(2/3), 117-130; 22(3/4), 35- 
53 

Varying coefficients: 13(1/2), 111-126 

Venice: 4(3), 45-69 

Video poker machines: 12(4), 75-92 

Vietnam: 7(1), 85-91; 7(2), 105-118 

Virtual tour: 12(4), 1-17 

Visitation: 6(2), 101-109 

Visitor: 21(1), 47-64 

Visitor at-destination informational search: 18(2), 
39-52 

Visitor at-destination venue decisions: 18(2), 39-52 

Visitor centers: 24(1), 35-46 

Visitor experience: 24(1), 35-46 

Visitor information centers: 4(2), 41-50; 4(3), 19-28 

Visitor information search: 18(3), 11-22 

Visitor numbers: 24(2/3), 195-212 

Visitor origin: 21(2/3), 117-130 

Visitor perceptions: 23(2/3/4), 163-174 

Visitor profile analysis: 3(4), 85-103 

Visitor segmentation: 20(1), 61-73 

Visitor survey: 14(3/4), 61-76 

Volume, travel: 1(2), 53-62 


War: 23(2/3/4), 127-137 

Washington, D. C.: 19(2/3), 91-105 

Wealth effect: 20(2), 63-73 

Web effectiveness: 17(2/3), 295-308 

Web marketing: 17(2/3), 253-267 

Web metrics: 17(2/3), 233-251 

Web mining: 11(2/3), 1-20 

Web service quality: 17(2/3), 105-116 

Web travel service portals: 17(2/3), 79-91 

Website design: 17(2/3), 193-204; 17(2/3), 225-230 

Website evaluation: 11(2/3), 21-38; 17(2/3), 233- 
251; 17(2/3), 253-267 


‘ 


Subject Index 


Website features: 21(2/3), 33-48 

Website quality: 23(1), 15-30 

Website sophistication: 24(1), 81-98 

Website visitor retention: 17(2/3), 269-293 

Websites: 10(2/3), 101-116; 17(2/3), 
17(2/3), 205-223; 23(2/3/4), 83-93 

Websites, tourism: 9(3), 65-71; 9(4), 83-87 

Wellington: 22(3/4), 67-78 

Western Cape Province: 14(3/4), 113-130 

Wholesalers: 23(1), 57-69 

WHTI policy implications: 23(2/3/4), 113-126 

Willingness to pay more: 12(2/3), 95-110 

Willingness to use: 23(1), 15-30 

Wine: 21(1), 31-46 

Wine industry: 14(3/4), 113-130 


133-142; 


Wine tourism: 14(3/4), 35-47; 14(3/4), 61-76; 14(3/ 
4), 77-96; 14(3/4), 113-130; 14(3/4), 155-173 
Winter Sonata: 24(2/3), 115-126 

Winter vacations: 4(4), 85-95 

Word-of-mouth: 12(2/3), 65-93 

Word-of-mouth communication: 
165; 24(1), 1-16 

Word-of-mouth marketing: 18(3), 11-22 

Work satisfaction: 19(2/3), 133-147 

World Trade Organization: 12(1), 63-80 

World Wide Web: 12(4), 1-17; 18(1), 67-77; 22(1), 
63-80 


17(2/3), 145- 


Yield Management: 16(4), 21-31; 16(4), 47-58 
Yonsama: 24(2/3), 115-126 


a 
{ 
7 


Abbott, JéAnna Lanza: 24(1), 101-103 

Abeyratne, R. I. R.: 4(4), 117-127 

Adams, Anne: 5(3), 241-252 

Agarwal, Alpa: 8(3), 111-120 

Agrusa, Jerome F.: 9(1/2), 211-217; 21(2/3), 89- 
103; 24(1), 63-80; 24(2/3), 163-183 

Ahmed, Sadrudin A.: 7(1), 39-63 

Ahmed, Zafar U.: 1(3), 73-86 

Ainscough, Thomas L.: 19(1), 39-48 

Alavi, Jafar: 9(3), 1-22; 17(4), 11-22 

Albers-Miller, Nancy D.: 17(1), 1-6 

Alberts, Nic: 14(3/4), 97-112 

Alford, Philip: 7(2), 53-68 

Allcock, John B.: 3(4), 119-123 

Andereck, Kathleen L.: 2(2/3), 171-189; 18(2), I- 
13 

Andersen, Vivien: 9(1/2), 129-151 

Anderson, Alistair R.: 19(2/3), 47-60 

Anderson, Donald J.: 7(1), 1-19 

Andreu, Luisa: 9(4), 47-67; 19(1), 1-14 

Apostolopoulos, Yorghos: 9(3), 35-48 

Appiah-Adu, Kwaku: 8(3), 47-70 

Arcodia, Charles: 23(2/3/4), 151-161 

Arentze, Theo: 21(4), 109-120 

Armstrong, E. Kate: 23(2/3/4), 175-189 

Armstrong, Robert W.: 4(1), 99-104 

Arnold, Richard A.: 17(2/3), 205-223 

Ateljevic, Irena: 10(1), 115-122 

Au, Norman: 10(1), 51-67 

Avci, Nilgun: 19(1), 1-14 

Avci, Turgay: 18(1), 33-47 

Axelsen, Megan: 21(1), 91-93 

Aziz, Azlizam: 10(4), 130-133 


Babin, Barry J.: 10(1), 93-106 

Back, Ki-Joon: 22(2), 15-33; 23(1), 43-56 

Backman, Kenneth: 18(3), 63-70 

Backman, Sheila J.: 18(1), 49-57 

Bahar, Ozan: 22(2), 61-71 

Bai, Billy: 17(2/3), 79-91; 20(3/4), 107-125; 21(2/ 
3), 33-48 

Baloglu, Seyhmus: 8(3), 81-90; 22(1), 37-50 

Baltas, George: 21(4), 25-40 

Barber, Melanie: 7(1), 39-63 

Bar-On, Raphael Raymond: 6(1), 93-107 

Barrett, Robert T.: 4(1), 45-55 

Bartholomew, Pat: 15(2/3), 63-79 

Bartkus, Kenneth R.: 4(2), 51-63 


Author Index 


Batovsky, Nicole M.: 23(2/3/4), 113-126 

Baum, Tom: 23(1), 71-83 

Beaman, Jay: 5(3), 225-240; 12(4), 19-38 

Becken, Susanne: 20(3/4), 47-62 

Beckers, Theo A. M.: 5(3), 161-185 

Beedie, Paul: 18(3), 37-48 

Beeton, Sue: 24(2/3), 107-114 

Beldona, Srikanth: 17(2/3), 63-77 

Bell, Russell A.: 2(4), 77-89; 6(2), 83-98 

Benckendorff, Pierre: 22(2), 45-59 

Benson, Lori Fox: 8(1), 65-83 

Bentley, Melissa: 20(3/4), 63-77 

Berger, Arthur Asa: 19(1), 61-62 

Berger, Karen A.: 21(2/3), 105-116 

Beritelli, Pietro: 22(1), 63-80 

Bertazzon, Stefania: 6(3/4), 35-59 

Bhargava, Vibha: 18(2), 15-30 

Bieger, Thomas: 22(1), 63-80 

Bigne, J. Enrique: 9(4), 47-67 

Billington, Robert: 18(1), 79-83 

Biran, Avital: 22(3/4), 121-138 

Birks, Sarah: 19(1), 15-27 

Black, Lynn: 19(2/3), 35-46 

Blackman, Deborah: 23(2/3/4), 45-57 

Bojanic, David C.: 1(1), 39-59; 1(1), 61-79; 4(4), 
85-95 

Boo, Soyoung: 19(4), 55-67 

Bonn, Mark A.: 1(3), 1-23; 3(2), 59-84 

Borders, Aberdeen Leila: 18(3), 49-61 

Borgers, Aloys: 21(4), 109-120 

Bose, Gautam: 6(4), 91-110 

Boshoff, Christo: 9(3), 23-34 

Boyd, Jane N.: 1(3), 1-23 

Boyne, Steven: 14(3/4), 131-154 

Bramham, Peter: 4(1), 115-118 

Brand, Richard R.: 3(2), 59-84 

Bransgrove, Colin: 7(4), 45-59 

Breiter, Deborah: 18(1), 67-77 

Brewer, Kathleen Pearl: 4(2), 93-98; 22(1), 37-50 

Bricker, Kelly: 7(2), 91-104 

Bronson, James W.: 11(1), 1-15 

Brothers, Gene: 4(3), 116-122 

Brown, Graham P.: 21(1), 31-46 

Bruen, Stacey M.: 7(1), 1-19 

Brunn, Stanley D.: 15(2/3), 39-61 

Bruyere, Brett L.: 12(1), 81-95 

Buckley, Joan: 22(3/4), 95-107 

Burford, Marion: 17(1), 7-39 


i 


Author Index 


Burns, Robert C.: 17(1), 73-82 
Busser, James A.: 19(4), 55-67 
Butts, Frank B.: 7(1), 31-38 
Byrne, Paul: 22(3/4), 55-65 


Cai, Liping A.: 4(4), 15-40; 10(2/3), 87-100; 13(3), 
111-133; 16(2/3), 27-38; 17(2/3), 15-25; 20(1), 1- 
1] 

Caldwell, Linda L.: 2(2/3), 171-189 

Caldwell, Marylouise: 17(1), 1-6; 22(1), 15-35 

Caldwell, Niall: 14(2), 23-45 

Campiranon, Kom: 23(2/3/4), 151-161 

Capiez, Alain: 16(4), 21-31 

Card, Jaclyn A.: 12(1), 47-61; 16(1), 33-39; 22(2), 
1-13 

Carden, Ann R.: 20(2), 51-61 

Carlsen, Jack C.: 23(2/3/4), 139-149; 23(2/3/4), 
265-276 

Carmichael, Barbara A.: 5(3), 187-206; 19(2/3), 
61-76; 21(1), 65-76; 23(2/3/4), 113-126 

Chacko, Harsha E.: 2(1), 69-83; 23(2/3/4), 223- 
235 

Chadee, Doren: 4(4), 97-107 

Chan, Andrew: 11(4), 29-41 

Chan, Jennifer Kim Lian: 23(1), 71-83 

Chan, Steven: 17(4), 79-81 

Chandler, James A.: 16(1), 51-61 

Chang, Janet: 19(4), 41-54 

Chang, Tzu-Ching: 15(1), 19-40 

Chappelle, Daniel E.: 2(1), 1-30 

Chebat, Jean-Charles: 22(1), 15-35 

Chen, Freddy: 9(4), 83-87 

Chen, Joseph S.: 9(4), 69-82 

Chen, Ming: 16(2/3), 79-98 

Chen, Rachel J. C.: 15(2/3), 81-97; 23(1), 88-89 

Chen, Sandy: 11(4), 87-90 

Chernish, William N.: 9(4), 93-96 

Cheung, Catherine: 13(3), 61-81; 16(1), 41-49 

Cheung, Lawrence: 12(1), 103-108 

Chiu, Yi-Ti: 21(1), 47-64 

Cho, Bae-Haeng: 7(4), 1-19 

Cho, Minho: 13(4), 83-104 

Cho, Yong-Hyun: 12(4), 1-17 

Cho, Youngshin: 24(2/3), 163-183 

Choi, Jeong-Ja: 10(2/3), 101-116 

Choi, Jiyoung: 17(2/3), 193-204 

Choi, Wai Ming: 8(2), 75-97 

Chon, Kaye: 24(2/3), 163-183; 24(2/3), 229-238 

Chow, Billie S. M.: 12(1), 23-46 

Christou, Evangelos: 12(4), 93-107 

Chuang, Shih-Chieh: 22(1), 1-13 

Cifter, Nurten: 19(1), 1-14 


Clais, Jacqueline: 10(1), 123-127 

Cliff, Andrew: 6(2), 1-31 

Coghlan, Alexandra: 23(2/3/4), 163-174 

Cohen, Eli: 16(4), 59-66 

Cohen, Judy: 2(2/3), 91-109; 4(2), 107-116 

Cole, Shu Tian: 16(1), 33-39; 16(1), 77-88; 22(2), 
1-13 

Coles, Tim: 15(2/3), 173-197 

Collins, James M.: 9(1/2), 43-56 

Confer, John: 7(2), 91-104 

Conlin, Michael V.: 1(4), 99-112 

Cook, Roy A.: 1(2), 63-70 

Cooper, Chris: 9(4), 47-67 

Cooper, Malcolm: 19(2/3), 117-131 

Copley, Paul: 10(2/3), 23-46 

Corey, Robert J.: 5(4), 1-22 

Coshall, John: 14(2), 23-45 

Cossens, John: 3(4), 1-20 

Costa, Paolo: 4(3), 45-69 

Coulter, Keith S.: 11(4), 67-85 

Countryman, Cary: 10(2/3), 87-100; 17(2/3), 79- 

Covington, Bea: 3(4), 39-50 

Crank, William M.: 4(2), 99-105 

Crotts, John C.: 1(2), 53-62; 3(1), 1-17; 3(3), xiii- 
xiv; 3(3), 1-19; 3(4), 51-53; 6(1), 1-9; 6(1), 93- 
107; 9(1/2), 1-19; 11(4), 13-28 

Crouch, Geoffrey: 3(3), 109-125; 6(3/4), 35-59 

Currie, Russell: 8(2), 115-128 

Curry, Bruce: 3(2), 35-57 

Cushnahan, Gavan: 15(4), 323-338 


Dacko, Scott G.: 16(4), 7-20 

Damonte, L. Taylor: 1(1), 105-107 

Daniele, Roberto: 17(4), 63-73 

Daniels, Margaret J.: 18(3), 1-10 

Dann, Graham M:S.: 5(1/2), 41-55 

D’Ambra, John: 24(1), 35-46 

d’Astous, Alain: 7(1), 39-63 

Davis, Bonnie D.: 2(1), 1-30 

Davis, Charles H.: 22(2), 35-44 

Dean, Alison: 12(2/3), 95-110 

Decrop, Alain: 8(4), 59-68; 18(3), 23-36 

DeFranco, Agnes L.: 8(2), 99-114; 13(3), 19-33; 
17(2/3), 205-223 

de Leon, Corinna T.: 2(4), 23-38 

Demhardt, Imre Josef: 14(3/4), 113-130 

del Rey, Antonia: 24(2/3), 185-194 

DeMicco, Fred: 1(4), 115-132; 8(1), 65-83 

Demos, Epaminondas: 1(1), 81-88 

Deng, Shengliang: 1(1), 19-38 

Dermody, Margot B.: 14(1), 21-36 


‘ 
“9 
i 


de Sausmarez, Nicolette: 15(4), 217-231 

Dewar, Keith: 22(2), 35-44 

di Benedetto, C. Anthony: 4(2), 1-21 

Dietrich, Uta C.: 3(4), 21-38 

Dimanche, Frederic: 1(4), 33-52; 3(3), 37-57 

DiPietro, Robin B.: 18(3), 11-22 

Dobie, Kathryn: 15(1), 59-76 

Dolnicar, Sara: 8(4), 43-57; 12(1), 1-22; 16(2/3), 
99-111 

Domzal, Teresa J.: 8(4), 79-84 

Dorrell, Humphrey: 15(2/3), 199-216 

Dorsch, Michael J.: 18(1), 49-57 

Dossa, Karim B.: 7(2), 1-29; 11(2/3), 39-62; 14(3/ 
4), 1-34 

Dougan, William L.: 11(1), 1-15 

Douglas, Alecia: 17(2/3), 233-251; 17(2/3), 269- 
293; 23(2/3/4), 29-43 

Douglas, Ngaire: 6(1), 85-92 

Draper, Dianne: 6(3/4), 35-59 

du Cros, Hilary: 12(1), 23-46; 12(4), 119-121 

Duke, Charles R.: 2(2/3), 37-55; 5(1/2), 77-99; 
5(3), 207-223 

Dunn, William T.: 18(2), 53-68 

Dunne, Gerard: 22(3/4), 95-107 

du Rand, Gerrie E.: 14(3/4), 97-112 

Duval, David Timothy: 15(2/3), 1-18 


Easterling, Debbie S.: 17(4), 45-62; 18(4), 49-64 

Edgell, Sr., David L.: 5(1/20), xiti-xvin; 8(3), 111- 
120 

Ekinci, Yuksel: 8(4), 25-42 

Elliott-White, Martin P.: 7(1), 65-84 

Ellis, Gary D.: 21(2/3), 89-103 

Ellis, Taylor: 16(4), 47-58 

Elsworth, Jeffrey: 17(2/3), 79-91 

Emenheiser, Daniel A.: 4(1), 57-70; 9(1/2), 201- 
210 

Enghagen, Linda: 17(2/3), 145-165 

Ennew, Christine T.: 17(1), 83-92; 24(4), 271-283 

Esteban, Agueda: 23(2/3/4), 59-71 

Eugenio-Martin, Juan L.: 19(2/3), 21-34 


Falco-Mammone, Fay: 23(2/3/4), 163-174 

Fall, Lisa T.: 19(2/3), 77-90 

Fallon, Fleur: 15(2/3), 139-158 

Fan, Jessie X.: 18(2), 15-30 

Faranda, William T.: 8(2), 3-27 

Feng, Ruomei: 17(2/3), 15-25; 20(1), 1-11 
Ferguson, Marlene F.: 3(4), 85-103 

Fesenmaier, Daniel, R.: 1(2), 1-18; 2(2/3), 1-2; 


2(1), 2(2/3), 133-146; 4(3), 19-28; S(1/ 


Author Index 


2), 1-2; 5(1/2), 119-144; 7(2), 69-89; 7(3), 1-18: 
12(4), 1-17; 16(2/3), 1-18; 22(1), 81-93 
Finn, Mick: 7(1), 65-84 

Fischer-Lokou, Jacques: 9(3), 49-64 

Fish, Mary: 1(2), 19-35 

Flanagan, Sheila: 22(3/4), 95-107 

Fletcher, John: 23(2/3/4), 95-111 

Flognfeldt, Jr., Thor: 8(1), 111-124 

Floyd, Myron F.: 15(2/3), 19-38 

Foo, Jo-Ann: 17(1), 41-54 

Frew, Elspeth A.: 8(2), 129-135 

Frochot, Isabelle: 9(4), 21-45; 14(3/4), 77-96 
Frost, Frederick A.: 11(1), 35-58 

Fung, Louis Lai-Lim: 10(2/3), 67-86 

Fyall, Alan: 8(3), 47-70; 23(2/3/4), 95-111 


Gagnon, Marc: 8(2), 115-128 

Gan, Lydia: 20(3/4), 1-19 

Gant, Charlotte: 2(1), 87-93 

Gartner, William C.: 2(2/3), 191-215 

Gartrell, Richard B.: 1(2), 71-78 

Gatsou, Maria: 23(2/3/4), 191-202 

Geddie, Mary F.: 13(3), 19-33 

Geddie, Morgan W.: 13(3), 19-33 

Gehrt, Kenneth C.: 18(2), 69-81 

Gertner, David: 21(2/3), 105-116 

Gertner, Rosane K.: 21(2/3), 105-116 

Getz, Donald: 2(2/3), 111-131; 21(1), 31-46 

Gibbons, Jean D.: 1(2), 19-35 

Gibson, Dirk C.: 20(1), 45-60 

Gibson, Philip: 20(3/4), 63-77 

Gibson, Heather: 15(2/3), 19-38 

Gilbert, David: 8(4), 69-78 

Gimeno, Carlos: 21(1), 13-29 

Gin, Selena: 3(4), 1-20 

Gitelson, Richard: 1(3), 
3(3), 59-68 

Gnoth, Juergen: 9(3), 23-34 

Go, Frank, M.: 2(2/3), 229-248; 8(1), 101-110; 
11(1), 59-77; 20(1), 79-82 

Goh, Carey: 10(4), 127-130; 16(2/3), 61-69 

Goldsmith, Ronald E.: 10(4), 33-45 

Gonzalez, Miguel Vidal: 20(1), 33-44 

Goodrich, Jonathan N.: 11(4), 1-12; 18(2), 31-37 

Goossens, Cees F.: 3(3), 89-107 

Gordon, Geoffrey L.: 3(1), 19-47; 4(2), 1-21 

Grabler, Klaus: 8(4), 43-57; 16(2/3), 99-111 

Graefe, Alan R.: 6(4), 45-65; 17(1), 73-82 

Grazer, William F.: 15(1), 77-91 

Greathouse, Karen R.: 4(2), 41-50 

Green, Claudia G.: 15(2/3), 63-79 

Gregoire, Mary B.: 4(2), 41-50 


106-109; 1(4), 77-97; 


| 


Author Index 


Gregory, Susan R.: 18(1), 67-77 
Grenier, Michel: 5(3), 225-240 
Gretzel, Ulrike: 23(1), 15-30 
Gross, Michael J.: 24(1), 99-101 
Gu, Zheng: 1(1), 3-17; 20(2), 63-73 
Gueguen, Nicolas: 9(3), 49-64 
Gursoy, Dogan: 6(4), 67-90 
Gyimothy, Szilvia: 8(2), 57-74 


Hall, C. Michael: 1(1), 101-103; 1(2), 79-82; 3(1), 
123-131; 6(3/4), 61-84; 14(3/4), 155-173; 15(2/ 
3), 1-18; 19(4), 73-76 

Hall, Derek: 14(3/4), 131-154 

Halpern, Nigel: 24(1), 47-61 

Ham, Sunny: 17(2/3), 295-308 

Han, Hee-Joo: 24(2/3), 115-126 

Han, Heesup: 23(1), 43-56 

Han, Jee-Hee: 20(3/4), 93-105 

Hashimoto, Atsuko: 14(3/4), 61-76 

Hashimoto, Kathryn: 18(3), 49-61 

Haven-Tang, Claire: 22(3/4), 109-120 

Havitz, Mark E.: 1(3), 99-105; 1(4), 33-52; 3(3), 
37-57; 4(3), 95-99; 21(1), 31-46 

Hawkins, Donald E.: 11(1), 106 

Heath, Ernie: 14(3/4), 97-112 

Hem, Leif E.: 13(4), 1-26 

Henderson, Joan C.: 15(1), 41-58; 20(3/4), 33-45 

Henthorne, Tony L.: 21(2/3), 49-62 

Heung, Vincent C. S.: 7(2), 105-118; 8(4), 85-91; 
9(1/2), 57-80; 12(2/3), 12(2/3), 111-135; 19(4), 
13-25 

Hiemstra, Stephen: 13(1/2), 43-62 

Hilton, Chadwick B.: 13(3), 1-18 

Hind, David W.G.: 2(1), 101-104 

Hiser, Rodney F.: 9(1/2), 43-56 

Hjalager, Anne-Mette: 8(3), 1-20 

Ho, Pamela S. Y.: 11(4), 94-96; 
15(1), 99-102 

Hobson, J.S. Perry: 1(3), 87-97; 2(4), 91-96; 3(3), 
131-134; 3(4), 21-38; 4(1), 119-121; 4(1), 122- 
124; 7(1), 103-106 

Hollinshead, Keith: 1(2), 86-91; 3(2), 108-115; 
3(2), 115-122; 4(3), 111-116 

Hong, Gong-Soog: 4(4), 15-40; 10(2/3), 87-100; 
18(2), 15-30 

Hooper, Paul: 4(2), 65-82 

Hosie, Peter J.: 23(2/3/4), 249-264 

Howard, Dennis R.: 1(4), 33-52; 4(3), 95-99 

Howell, Robert A.: 1(4), 115-132 

Hsieh, An-Tien: 19(4), 41-54 

Hsieh, Chiali (Amber): 10(4), 113-126; 13(4), 47- 
60 


12(1), 23-46; 


Hsieh, Sheauhsing: 2(2/3), 57-75; 10(4), 113-126; 
13(4), 47-60 

Hsu, Cathy H. C.: 5(3), 277-283; 10(2/3), 101- 
116; 17(2/3), 51-62; 21(2/3), 117-130 

Hu, Bo A.: 16(2/3), 27-38 

Hu, Clark: 16(2/3), 79-98; 17(2/3), 79-91; 17(2/3), 
167-181; 19(1), 29-38; 20(3/4), 107-125; 21(2/3), 
33-48; 22(1), 81-93 

Huan, Tzung-Cheng: 12(4), 19-38 

Huang, Truman: 13(4), 109-114; 14(2), 105-109; 
15(1), 93-97 

Huang, Jun-Ying: 24(2/3), 223-227 

Huang, Yu-Chin: 23(2/3/4), 203-221 

Huarng, Kun-Huang: 21(4), 15-24 

Hudson, Simon: 7(3), 61-77; 8(4), 69-78; 10(2/3), 
1-22 

Hughes, Michael: 23(2/3/4), 139-149 

Hui, Edith L. L.: 15(2/3), 99-115 

Hui, Tak-Kee: 5(3), 265-275; 19(4), 1-12 

Hull IV, R. Bruce: 5(1/2), 3-20 

Hunter-Jones, Philippa: 23(2/3/4), 237-247 

Hyde, Kenneth F.: 21(2/3), 63-76 


Ide, Akira: 24(2/3), 239-242 

Illum, Steve: 4(4), 1-14 

Im, Holly Hyun-jung: 13(3), 35-60; 24(2/3), 229- 
238 

Irvine, Wilson: 19(2/3), 47-60 

Ismail, Joseph A.: 11(2/3), 63-82 

Iverson, Nina M.: 13(4), 1-26 

Iverson, Thomas J.: 3(2), 87-94; 6(1), 41-54 

Iwashita, Chieko: 24(2/3), 139-151 


Jago, Leo K.: 8(4), 1-24 

Jang, Soo Cheong (Shawn): 13(3), 111-133; 16(1), 
17-31; 16(4), 33-46; 17(2/3), 41-47; 21(2/3), 33- 
48 

Jasper, Cynthia: 4(2), 99-105 

Jauregui, Carlos: 3(4), 39-50 

Jeffs, Alice: 23(2/3/4), 237-247 

Jeng, Jiann-Min: 5(1/2), 119-144 

Jeong, Miyoung: 17(2/3), 193-204 

Jewell, Bronwyn: 11(4), 13-28; 24(2/3), 153-162 

Jinlin, Zhao: 1(4), 53-75 

Jogaratnam, Giri: 13(4), 61-82; 20(3/4), 21-32; 
21(2/3), 19-32 

Johar, J.S.: 4(3), 1-18 

Johnson, Lesley: 12(2/3), 45-63 

Johnson, Lester: 2(1), 53-67 

Johnson, Robert R.: 6(2), 101-109 

Jones, David L.: 18(4), 65-81 

Jones, Eleri: 22(3/4), 109-120 


Josiam, Bharath: 1(3), 87-97: 4(2), 121-124 


Jurowski, Claudia: 1(4), 3-31; 2(2/3), 147-169; 


4(1), 71-95; 4(3), 116-122 
Juwaheer, Thanika Devi: 21(2/3), 1-18 


Kaminski, Peter F.: 4(2), 1-21 
Kang, Bomi: 22(1), 37-50 

Kang, Soo K.: 17(2/3), 51-62 
Kao, Martin C.: 24(1), 17-33 

Kar, Goh Hwai: 10(4), 33-45 
Karatepe, Osman M.: 18(1), 33-47 
Kassianidis, Panagiotis: 12(4), 93-107 
Kaufman, Tammie J.: 7(4), 61-78 
Kaya, Abdoulaye: 16(4), 21-31 
Kearney, Terrence: 3(1), 65-81 
Keiser, John D.: 9(4), 89-92 
Kennon, Lisa R.: 14(1), 37-53 
Kernan, Jerome B.: 8(4), 79-84 


Kerstetter, Deborah L.: 3(3), 59-68; 7(2), 91-104; 


13(1/2), 127-145; 21(1), 1-12 

Khan, Mahmood A.: 24(1), 1-16 

Khullar, Ashish: 17(2/3), 145-165 

Kim, Chulwon: 9(1/2), 153-170 

Kim, Edward Y. J.: 6(1), 11-19; 9(1/2), 93-113 

Kim, Kak-Yom: 13(4), 61-82; 21(2/3), 
24(4), 297-313 

Kim, Kuemlim: 10(1), 93-106 


Kim, Samuel Seongseop: 21(2/3), 89-103; 24(1), 


63-80; 24(2/3), 163-183 
Kim, Seehyung: 14(2), 1-22 


Kim, Woo Gon: 12(2/3), 65-93; 13(1/2), 85-97; 


17(2/3), 105-116 
King, Brian E.M.: 7(4), 45-59 
King, Brian: 3(2), 103-107 
King, Robert I.: 10(1), 3-27 
Kingsbury, Paul T.: 15(2/3), 39-61 
Kingsley, Ilana: 4(1), 57-70 
Klein, Stefan: 17(2/3), 27-39 


Kline, Sheryl F.: 17(2/3), 63-77; 17(2/3), 253-267; 


18(1), 67-77 
Knutson, Bonnie J.: 6(4), 111-112 
Ko, Jae-Youn: 24(1), 1-16 
Ko, Tae Gyou: 8(3), 71-80 
Kobina Armoo, Alex: 19(2/3), 91-105 
Kohne, Frank: 17(2/3), 27-39 
Koldowski, John: 20(2), 75-78 
Kothari, Tanvi: 22(1), 81-93 


Kozak, Metin: 12(4), 19-38; 13(3), 83-110; 19(1), 


1-14; 22(2), 61-71 
Krauss, Eva: 22(1), 15-35 
Krauss, Joann L.: 1(2), 37-51; 11(1), 1-15 
Kreck, Lothar A.: 3(1), 49-63 


Author Index 


19-32: 


Krohn, Franklin B.: 1(3), 73-86; 8(1), 85-99 
Kulendran, Nada: 13(1/2), 5-19 


Ladki, Said M.: 2(1), 105-109; 3(1), 133-136 

Ladkin, Adele: 23(2/3/4), 95-111 

Laesser, Christian: 22(1), 63-80 

Lai, Lai-Hsin: 6(4), 45-65 

Lam, Chi-ying: 11(1), 17-33 

Lam, Terry: 7(1), 85-91; 9(1/2), 171-184; 14(1), 
69-86 

Lang, Cheng-Te: 2(4), 1-22; 6(1), 21-40; 6(3/4), 
159-180 

Lau, Mary: 12(4), 123-127 

Lau, William: 17(2/3), 117-131 

Law, Angela: 11(2/3), 105-126 

Law, Rob: 6(4), 17-29; 9(3), 65-71; 9(4), 83-87; 
10(1), 51-67; 10(1), 137-142; 10(2/3), 47-65; 
10(2/3), 117-121; 10(2/3), 123-125; 10(4), 127- 
130; 11(1),103-105; 111), 107-111; 11(2/3), 
105-126; 11(4), 90-93; 11(4), 97-102; 12(1), 97- 
101; 12(1), 103-108; 12(2/3), 137-140; 12(2/3), 
141-145; 12(4), 123-127; 13(3), 61-81; 13(4), 
105-108; 13(4), 109-114; 14(1), 87-91; 14(2), 
105-109; 15(1), 93-97; 16(1), 41-49; 16(2/3), 61- 
69, 16(2/3), 71-77; 17(2/3), 117-131; 17(4), 79- 
81; 17(4), 83-85; 18(1), 59-66; 18(1), 85-87; 
18(2), 83-85; 19(1), 57-59; 19(4), 69-71; 20(1), 
75-77; 20(3/4), 153-155; 21(1), 89-91; 22(1), 95- 
97; 22(2), 91-93; 24(4), 327-329 

Laws, Eric: 1(3), 61-71; 19(2/3), 1-8; 19(2/3), 149- 
158; 23(2/3/4), 1-13 

Lawton, Glenda R.: 6(3/4), 123-142 

Lecoustay, Jerome: 16(4), 5-6 

Lee, Charles Changuk: 17(2/3), 167-181 

Lee, Choong-Ki: 5(1/2), 101-118 

Lee, Diane: 9(1/2), 93-113 

Lee, Hae Young: 17(2/3), 105-116 

Lee, Jae-Sub: 24(2/3), 115-126 

Lee, Jenny Ji-Yeon: 17(2/3), 205-223 

Lee, Joohyun: 17(1), 73-82 

Lee, Kyuho: 14(2), 67-85; 24(1), 1-16 

Lee, Myong Jae: 22(2), 15-33 

Lee, Seokho: 9(1/2), 153-170 

Lee, So Yon: 14(1), 37-53 

Lee, Yeong-Hee: 6(2), 33-52 

Legohérel, Patrick: 7(3), 19-39; 9(3), 49-64; 10(1), 
123-127; 20(2), 15-30 

Lehto, Xinran Y.: 20(3/4), 79-91; 23(2/3/4), 29-43 

Leiper, Neil: 6(3/4), 103-121 

Lengmueller, Ruediger: 9(3), 23-34 

Leong, Choon-Chiang: 10(1), 129-135 

Leong, Foo-Weng: 2(4), 23-38 


| 
| 
| 


Author Index 


Leong, Jerrold K.: 12(2/3), 65-93 

Leslie, David: 19(2/3), 35-46 

Leung, Thomas, K. P.: 7(2), 105-118 

Li, Chung Kai: 24(1), 17-33 

Li, Esther L. Y.: 2(4), 23-38 

Li, Gang: 21(4), 3-13 

Li, Wen Mei: 22(2), 35-44 

Li, Xiang (Robert): 23(1), 1-14 

Liburd, Janne J.: 23(2/3/4), 265-276 

Lir, Ingrid Y.: 21(2/3), 139-143 

Lin, Li-Chun: 12(4), 39-57 

Lin, Yin Shin: 21(1), 1-12 

Lin, Yu-Shan: 24(2/3), 223-227 

Lisboa, Joao: 17(4), 11-22 

Littrell, Mary Ann: 18(4), 1-19 

Litvin, Stephen W.: 10(4), 33-45 

Lo, Ada: 13(3), 61-81; 16(1), 41-49 

Loda, Marsha D.: 18(3), 1-10; 18(3), 63-70 

Loker-Murphy, Laurie: 5(4), 23-45 

Lomanno, Mark V.: 14(1), 21-36 

Louvieris, Panos: 13(1/2), 21-41 

Love, Lisa L.: 3(4), 124-127 

Lovelock, Brent: 15(4), 259-279 

Lubbe, Berendien: 7(4), 21-43 

Lucas 
18(2), 53-68 

Luk, Sherriff T.K.: 2(4), 23-38; 4(3), 29-43 

Luo, Man: 17(2/3), 15-25 


MacDonald, Dan: 18(1), 5-23 

MacDonald, Roberta: 17(1), 7-39 
Macintosh, Gerrard: 12(4), 59-74 

MacKay, Kelly J.: 2(2/3), 133-146; 7(3), 1-18 
MacLaurin, Tanya L.: 15(4), 233-257 
Madrigal, Robert: 2(4), 39-57 


Mair, Heather L.: 20(2), 1-14 

Mak, Barry L.M.: 9(3), 73-75 

Manente, Mara: 4(3), 45-69 

Mansfeld, Yoel: 4(3), 71-92 

Manzur, Luz: 20(3/4), 21-32 

Marcell, Marianne Hawkins: 23(2/3/4), 223-235 


March, Roger: 6(1), 55-68; 9(1/2), 185-200; 24(4), 


285-296 
Marcussen, Carl H.: 6(3/4), 23-34 
Markwell, Kevin: 16(1), 89-92 
Marsinko, Allan: 4(1), 45-55 


Marti, Bruce E.: 2(1), 31-52; 4(4), 109-116; 18(1), 


25-31 
Martin, Drew: 24(4), 245-258 
Martin, Thomas L.: 1(1), 3-17 
Martin-Consuegra, David: 23(2/3/4), 59-71 
Masberg, Barbara A.: 8(2), 29-40 


Anthony F.: 12(4), 75-92; 17(4), 23-33; 


Maser, Birgit: 7(4), 107-121 

Massey, Joseph Eric: 19(2/3), 77-90 

Matovic, Dragan: 14(2), 47-65 

Mattila, Anna S.: 21(2/3), 131-135 

Mattsson, Jan: 4(4), 97-107 

Mavondo, Felix: 20(1), 13-31; 21(4), 41-71 

Mazanec, Josef A.: 8(4), 43-57; 21(4), 73-90 

McCabe, Scott: 10(1), 107-113 

McCahon, Cynthia: 13(1/2), 63-84 

McCain, Shiang-Lih Chen: 16(2/3), 79-98; 19(1), 
29-38 

McCarvtlle, Ronald E.: 1(1), 95-97 

McCleary, Ken W.: 1(4), 53-75; 14(2), 47-65; 
18(4), 65-81; 21(2/3), 117-130 

McDonnell, Ian: 8(1), 25-39 

McGahey, Stan: 14(1), 93-98; 15(1), 103-106; 
16(1), 93-96 

McGehee, Nancy G.: 4(3), 116-122 

McGill, Gary A.: 3(4), 51-83 

McGuiggan, Robyn: 17(1), 41-54 

McIntosh, Alison J.: 8(1), 41-64 

McKercher, Bob: 4(2), 23-40; 12(1), 23-46; 15(2/ 
3), 99-115; 16(1), 63-75; 19(1), 49-55; 19(2/3), 
107-116 

McKinnon, Susan: 24(2/3), 153-162 

McLellan, Robert W.: 5(1/2), 57-75 

McQuilken, Lisa: 11(1), 79-101 

Mellon, John N.: 20(3/4), 161-163 

Mena, Miguela M.: 14(1), 99-103; 16(1), 63-75 

Menguc, Bulent: 3(2), 1-18 

Mertens, Daniel P.: 17(4), 35-44 

Messmer, Donald J.: 6(2), 101-109 

Mestre, Rosanna: 24(2/3), 185-194 

Meyer, Robert A.: 5(4), 85-93 

Meyer, Sonya: 4(2), 99-105 

Michaliko, Gabor: 15(2/3), 159-172 

Mihalik, Brian J.: 1(3), 25-41; 3(4), 85-103 

Miller, Allan R.: 15(1), 77-91 

Miller, Brian: 17(2/3), 133-142 

Miller, Daniela: 15(2/3), 199-216 

Miller, Graham A.: 15(2/3), 199-216 

Miller, Jeffrey R.: 2(4), 97-101 

Miller, Judy: 13(1/2), 63-84 

Miller, Mark M.: 21(2/3), 49-62 

Mills, Juline E.: 11(2/3), 63-82; 
17(2/3), 269-293; 20(3/4), 93-105 

Milner, Laura M.: 9(1/2), 43-56 

Mistilis, Nina: 17(4), 63-73; 24(1), 35-46 

Mitchell, Richard D.: 14(3/4), 155-173 

Mohsin, Asad: 10(1), 69-92 

Mok, Connie: 4(1), 99-104; 7(1), 85-91: 9(1/2), 
171-184; 9(1/2), 219-221; 9(3), 76-78 


11(4), 97-102: 


Molina, Arturo: 23(2/3/4), 59-71 

Money, R. Bruce: 9(1/2), 1-19 

Mongknonvanit, Chollada: 12(2/3), 19-43; 21(1), 
77-87 

Montgomery, Rhonda J.: 2(1), 87-93 

Morais, Duarte B.: 18(1), 49-57; 21(1), 1-12 

Moreira, Pedro: 23(2/3/4), 15-27 

Moreo, Pat: 8(1), 65-83 

Moreo, Patrick J.: 1(4), 115-132 

Morgan, Damian: 12(2/3), 95-110 

Morrison, Alastair M.: 2(4), 1-22; 4(4), 15-40; 
6(1), 21-40; 6(4), 91-110; 7(1), 1-19; 9(4), 1-20; 
9(4), 21-45; 10(1), 29-49; 16(1), 17-31; 16(4), 
33-46; 17(2/3), 63-77; 17(2/3), 233-251; 17(2/3), 
253-267 

Moscardo, Gianna: 10(1), 29-49; 22(2), 45-59 

Moschis, George P.: 24(4), 259-269 

Motes, William H.: 13(3), 1-18 

Moutinho, Luiz: 3(1), 83-95; 3(2), 35-57; 7(3), 41- 
60; 20(2), 79-80; 21(4), 15-24; 24(4), 321-322 

Mowen, Andrew J.: 21(1), 1-12 

Mules, Trevor: 22(3/4), 35-53 

Murphy, Laurie: 8(3), 21-45; 22(2), 45-59 

Murphy, Peter E.: 3(3), 127-129 

Murray, lain: 11(4), 43-65 

Murrmann, Suzanne: 15(2/3), 63-79 

Myers, Nancy A.: 7(3), 79-94 


Nanda, Dipti: 20(3/4), 107-125 

Naoi, Taketo: 14(1), 1-20 

Neal, David M.: 3(1), 115-122 

Nebel III, Eddystone C.: 2(1), 69-83 

Nicholls, Sarah: 17(4), 75-77 

Niel, Emmanuelle: 14(3/4), 35-47 

Niininen, Outi: 23(2/3/4), 191-202 

Noe, Francis P.: 1(4), 3-31; 2(2/3), 147-169 
Noh, Jeonghee: 21(2/3), 19-32 

Noriega, Pender B.: 12(4), 39-57; 15(2/3), 81-97 
Norman, William C.: 18(3), 1-10; 18(3), 63-70 
Nuryanti, Wiendu: 6(1), 69-84 

Nysveen, Herbjorn: 13(4), 1-26 


O’Brien, Terrence V.: 3(1), 19-47 

O’Connor, Peter: 17(2/3), 225-230 

O'Donnell, Scott T.: 8(1), 85-99 

Oh, Ick-Keun: 6(2), 53-68 

Ohlin, Jane Boyd: 3(2), 59-84 

O'Leary, Joseph T.: 2(2/3), 57-75; 2(4), 1-22; 5(1/ 
2), 1-2; 6(1), 21-40; 6(3/4), 159-180; 6(4), 91- 
110; 9(1/2), 21-42; 9(4), 1-20; 10(4), 113-126; 
16(1), 17-31; 16(4), 33-46 

Olmeda, Ignacio: 11(2/3), 1-20 


Author Index 


Olsen, Michael D.: 4(1), 71-95 

O'Neill, John W.: 7(3), 95-125; 21(2/3), 131-135 

Oorni, Anssi: 17(2/3), 3-14; 17(2/3), 27-39 

Oppermann, Martin: 2(4), 59-74; 4(1), 23-44; 
4(3), 101-109; 6(3/4), 1-3 

Oppewal, Harmen: 5(3), 161-185 

Ostrowski, Peter L.: 3(1), 19-47 

Oyewole, Philemon: 10(4), 1-31; 16(1), 1-15 


Page, Stephen J.: 6(3/4), 123-142 

Pagliari, Romano: 24(1), 47-61 

Palmer, Lance: 18(2), 15-30 

Pan, Grace Wen: 14(2), 87-104 

Park, Joungkoo: 21(2/3), 89-103 

Park, Jungkun: 23(2/3/4), 29-43 

Park, Mi Kyung: 9(1/2), 81-91 

Park, Sun-Young: 23(1), 1-14 

Park, Sung Hee: 18(4), 83-86 

Park, Yonghee: 6(2), 33-52 

Park, Young A.: 23(1), 15-30 

Parpairis, Apostolos: 18(1), 5-23 

Patterson, Ian: 24(1), 17-33 

Pearce, Douglas G.: 6(3/4), 85-102; 22(2), 73-87; 
22(3/4), 7-20; 23(1), 57-69 

Pearce, Philip: 10(1), 29-49; 18(4), 21-35 

Pederson, Elizabeth B.: 4(2), 93-98 

Peirce, Sophie: 22(3/4), 67-78 

Pennington-Gray, Lori: 13(1/2), 127-145; 15(2/3), 
19-38 

Perdue, Richard R.: 11(2/3), 21-38 

Perry, Chad: 11(1), 59-77 

Persia, Margaret A.: 1(4), 77-97; 2(2/3), 37-55; 
5(1/2), 77-99; 5(3), 207-223 

Peters, Mike: 19(2/3), 9-20 

Peterson, Robin T.: 6(4), 5-16; 23(1), 31-42 

Petrick, James F.: 23(1), 1-14; 23(2/3/4), 203-221 

Pforr, Christof: 22(3/4), 35-53; 23(2/3/4), 249-264 

Phillips, Paul A.: 7(3), 41-60 

Pidcock, Phil: 2(1), 53-67 

Pike, Steven: 22(1), 51-61; 23(2/3/4), 73-82 

Pikkemaat, Birgit: 19(2/3), 9-20 

Pine, Ray: 16(2/3), 61-69; 19(2/3), 107-116 

Pinhey. Thomas K.: 3(2), 87-94 

Pizam, Abraham: 6(1), 93-107 

Plog, Stanley C.: 5(3), 241-252 

Poffley, James K.: 4(2), 93-98 

Poria, Yaniv: 11(2/3), 127-142; 22(3/4), 121-138 

Pottorff, Susan M.: 3(1), 115-122 

Prebensen, Nina K.: 19(4), 27-40 

Prentice, Richard: 9(1/2), 129-151 

Prideaux, Bruce R.: 7(1), 93-102; 15(4), 281-298; 
19(2/3), 1-8; 23(2/3/4), 1-13; 23(2/3/4), 163-174 


= 
J 


Author Index 


Pritchard, Mark P.: 7(2), 31-51 
Puczko, Laszlo: 22(3/4), 21-34 
Pyo, Sung Soo: 5(1/2), 145-160 
Pysarchik, Dawn T.: 2(1), 1-30 


Qian, Wei: 8(4), 93-95 

Qu, Hailin: 9(1/2), 57-80; 10(2/3), 67-86; 12(1), 
63-80; 12(2/3), 19-43; 12(2/3), 111-135; 13(1/2), 
85-97; 13(3), 35-60; 21(1), 77-87 

Qu, Riliang: 24(4), 271-283 


Ratz, Tamara: 22(3/4), 21-34 

Ready, Kathryn J.: 15(1), 59-76 

Reichel, Arie: 22(3/4), 121-138 

Reid, Laurel J.: 2(2/3), 3-19; 6(3/4), 5-22 

Reid, Stanley D.: 2(2/3), 3-19; 6(3/4), 5-22 

Reisinger, Yvette: 7(4), 79-106, 11(1), 79-101; 
20(1), 13-31; 21(4), 41-71 

Reynolds, Dennis: 16(2/3), 19-26 

Reynolds, Johnny Sue: 9(1/2), 201-210; 14(1), 37- 
53 

Ricci, Peter: 18(2), 39-52; 18(3), 11-22 

Richardson, John: 2(2/3), 91-109; 4(2), 107-116 

Riddington, Geoff L.: 13(1/2), 111-126 

Riege, Andreas M.: 11(1), 59-77 

Riley, Michael: 8(4), 25-42 

Riley, Roger: 1(4), 136-140; 2(1), 95-101; 4(2), 
117-121; 5(1/2), 21-40 

Ringer, Greg: 23(2/3/4), 127-137 

Ritchie, Brent W.: 15(2/3), 199-216; 22(3/4), 35- 
53; 22(3/4), 67-78; 23(2/3/4), 45-57; 23(2/3/4), 
175-189 

Ritchie, J. R. Brent: 5(4), 49-84; 10(2/3), 1-21 

Rittichainuwat, Bongkosh Ngamsom: 12(2/3), 
19-43; 21(1), 77-87 

Roberts, Linda: 21(2/3), 137-139 

Robinson, Richard: 3(1), 65-81 

Robson, lan: 10(2/3), 23-46 

Rodriguez, Donald A.: 12(1), 81-95 

Roehl, Wesley S.: 1(2), 37-51; 1(2), 93-96; 1(3), 
111-114; 4(3), 19-28; 7(1), 103-106; 8(3), 91-99; 
12(4), 75-92 

Rompf, Paul D.:18(2), 39-52; 18(3), 11-22 

Rosenbaum, Mark S.: 20(3/4), 145-151 

Ross, Glenn F.: 1(3), 43-59; 6(2), 69-82; 19(2/3), 
133-147 

Rotenberg, Ronald: 8(2), 41-55 

Ruddell, Edward J.: 21(2/3), 89-103 

Ruf, Kurtis M.: 8(3), 111-120 

Rutherford, Denney G.: 3(1), 49-63 

Ryan, Chris A. : 1(1), 19-38; 1(3), 61-71; 2(4), 
115-118; 4(4), 129-133; 6(1), 1-9; 6(2), 1-31; 


7(1), 103-106; 10(1), 69-92; 19(1), 15-27; 19(4), 
76-78 


Sahli, Mondher: 22(2), 73-87 

Sailor, Lisa: 2(2/3), 111-131 

Sakakida, Yu: 16(1), 33-39 

Sammons, Gail: 8(1), 65-83 

Santana, Gui: 15(4), 299-321 

Schaefer, Allen: 4(4), 1-14 

Schibik, Timothy J.: 4(1), 105-113 

Schmidt, Sandra L.: 8(2), 3-27 

Schoefer, Klaus: 17(1), 83-92 

Schoenbachler, Denise D.: 4(2), 1-21 

Schofield, Peter: 8(3), 101-109 

Schrage, Christine: 17(4), 1-10 

Schrock, Jay: 10(2/3), 67-86 

Schuett, Michael A.: 2(2/3), 77-90 

Schwartz, Zvi: 16(4), 59-66 

Scott, David: 16(1), 77-88 

Scott, Noel: 19(2/3), 149-158; 23(2/3/4), 
24(1), 17-33 

Sealy, Wendy: 24(2/3), 127-137 

Seaton, A.V.: 4(1), 1-21 

Seiler, Michael J.: 13(4), 47-60 

Seiler, Vicky L.: 10(4), 113-126; 13(4), 47-60 

Selin, Steven W.: 2(2/3), 217-227; 7(3), 79-94 

Sellick, Megan Cleaver: 17(1), 55-71 

Semone, Peter A.: 23(1), 85-87 

Seo, Junwon: 16(4), 47-58 

Shan, Jordan: 13(1/2), 5-19 

Shanka, Tekle: 11(1), 35-58 

Shanklin, Carol W.: 4(2), 41-50 

Sharples, Ann Elizabeth: 14(3/4), 49-60 

Shaw, Robin N.: 8(2), 129-135; 8(4), 1-24 

Shea, Linda: 17(2/3), 145-165 

Sheldon, Pauline J.: 2(4), 108-110; 3(2), 19-33; 
4(4), 41-54, 11(2/3), 1-20 

Shephard, Graham W.H.: 7(3), 61-77 

Shields, Peggy O.: 4(1), 105-113; 20(2), 31-49 

Shifflet, Douglas K.: 1(2), 53-62 

Shim, Soyeon: 18(2), 69-81 

Shin, Geon C.: 6(2), 33-52 

Shin, Young-Sun: 21(2/3), 77-88 

Shipway, Richard: 23(2/3/4), 95-111 

Shoham, Aviv: 17(4), 1-10 

Showalter, Gerald R.: 3(4), 107-118 

Siek, Mei: 18(2), 69-81 

Sigala, Marianna: | 1(2/3), 83-103; 16(2/3), 39-60; 
17(2/3), 93-102 

Sim, C. J.: 20(3/4), 1-19 

Sinclair, M. Thea: 19(2/3), 21-34 

Singh, A. K.: 18(2), 53-68 


1-13; 


q 
° ~ > 
> 


Singh, Satyendra: 8(3), 47-70 

Sio, Mwakai K.: 12(4), 109-118 

Sirakaya, Ercan: 5(1/2), 57-75; 23(1), 15-30 

Sirgy, M. Joseph: 4(3), 1-18 

Skinner, Heather: 22(3/4), 55-65 

Smith, Andrew: 22(3/4), 79-93 

Smith, Denis: 23(2/3/4), 237-247 

Smith, M. L.: 1(4), 141-143 

Smith, Melanie: 22(3/4), 21-34 

Smith, Wayne W.: 19(2/3), 61-76; 21(1), 65-76; 
23(2/3/4), 113-126 

Snepenger, David: 2(2/3), 21-36 

Snepenger, Mary: 2(2/3), 21-36 

So, Siu-lan (Amy): 16(1), 96-98; 20(3/4), 79-91 

Sobral, Filipe: 17(4), 11-22 

Sofield, Trevor H.B.: 2(4), 103-107; 2(4), 111-114 

Sohn, Dehyun: 14(1), 55-68 

Son, Aram: 18(4), 21-35 

Song, Haiyan: 21(4), 3-13 

Sonmez, Sevil F.: 9(3), 35-48 

Spears, Daniel L.: 20(3/4), 145-151 

Stafford, Greg: 19(2/3), 91-105 

Stanishevski, Konstantin: 24(2/3), 185-194 

Stanley, Richard: 5(3), 225-240 

Stemerding, Marcus P.: 5(3), 161-185 

Sternquist, Brenda: 2(1), 1-30; 4(2), 99-105 

Stewart, Susan I.: 3(3), 69-88; 7(2), 69-89 

Stewart, William P.: 5(1/2), 3-20 

St. John, Andrew: 17(2/3), 253-267 

Stratemeyer, Andreas W.: 23(1), 31-42 

Strick, Sandy K.: 2(1), 87-93 

Stynes, Daniel J.: 3(3), 69-88 

Suh, Sung Han: 6(2), 33-52 

Sung, Heidi H.: 17(2/3), 205-223 

Sung, Heidi Y.: 9(4), 1-20 

Sung, Shihlin: 5(3), 277-283 


Tachibana, Rumiko: 9(1/2), 43-56 

Tagg, Stephen: 4(1), 1-21 

Takeda, Keiko: 12(1), 47-61 

Tam, Jackie L.M.: 4(3), 29-43; 6(4), 31-43 
Tan, Amy Y. F.: 13(1/2), 63-84 

Tan, H. L.: 20(3/4), 1-19 

Tan, Janice: 20(3/4), 1-19 

Tan, Tang Eng: 12(2/3), 95-110 

Tang, Vienna: 14(1), 69-86 

Taylor, Alex: 11(2/3), 127-142 

Taylor, Gordon D.: 5(3), 253-263 

Taylor, J. Stephen: 17(2/3), 233-251 
Taylor, Susan Lee: 14(1), 21-36 
Tekinkus, Mehmet: 18(1), 33-47 

Telfer, David J.: 14(3/4), 61-76 


Author Index 


Wai, Edmund: 11(2/3), 105-126 


Terry, Gary A.: 3(1), 99-113 

Thapa, Brijesh: 15(2/3), 19-38; 15(2/3), 117-138 

Thilmany, Dawn: 20(3/4), 127-144 

Thomas, David W.: 7(1), 31-38 

Thunberg, Eric M.: 1(2), 53-62; 3(1), 1-17; 3(4), 
39-50 

Timmermans, Harry J. P.: 5(3), 161-185; 21(4), 
109-120 

Timothy, Dallen J.: 7(4), 123-129; 15(2/3), 1-18; 
18(1), 5-23 

Tong, Kelvin: 10(1), 137-142 

Tosun, Cevat: 18(1), 5-23 

Tripp, Carolyn: 4(2), 41-50 

Tsai, Henry: 20(2), 63-73 

Tsang, Cindy Kit Ling: 8(2), 75-97 

Tsaur, Sheng-Hshiung: 4(4), 55-69; 18(4), 37-48; 
21(1), 47-64 

Tse, Tony S. M.: 20(3/4), 157-160; 22(2), 89-91; 
24(4), 315-320 

Tseng, Yung-Ping: 23(2/3/4), 203-221 

Tsiotsou, Rodoula: 20(1), 61-73 

Turco, Douglas M.: 7(1), 21-30 

Turnbull, Desna R.: 4(2), 85-92 

Turner, Lindsay W.: 7(4), 79-106; 11(1), 79-101; 
13(1/2), 99-109 

Tyrrell, Brian: 10(2/3), 87-100; 17(2/3), 183-190 

Tzeng, Gwo-Hshiung: 4(4), 55-69 


Unal, Belgin: 24(4), 259-269 

Upchurch, Randall S.: 5(4), 95-98; 16(4), 47-58 

Uysal, Muzaffer: 1(4), 3-31; 2(2/3), 1-2; 2(2/3), 
147-169; 4(1), 45-55; 4(2), 85-92; 5(1/2), 1-2; 
5(1/2), 57-75; 5(1/2), 145-160 


van der Veen, Robert: 24(2/3), 213-222 

van Eeden, Shelley: 17(4), 1-10 

van Middelkoop, Manon: 21(4), 109-120 

van Raaij, W. Fred: 3(3), 1-19 

van Rekom, Johan: 3(3), 21-36 

van Westering, Jetske: 14(3/4), 35-47 

Var, Turgut: 1(1), 97-100; 1(4), 133-136 

Vasioti, Eleytheria: 20(1), 61-73 

Vaske, Jerry J.: 5(3), 225-240; 12(1), 81-95 

Vila, Natalia: 21(1), 13-29 

Vitic, Andriela: 23(2/3/4), 127-137 

Voges, Kevin E.: 21(4), 121-137 

Vogt, Christine A.: 1(2), 1-18; 1(2), 82-85; 2(2/3), 
133-146; 7(2), 69-89 

Volo, Serena: 23(2/3/4), 83-93 

Vowles, Timothy M.: 17(4), 35-44 


¥ 

A 

q 


Author Index 


Wall, Geoffrey: 6(1), 69-84 

Wan, David: 19(4), 1-12 

Wang, Chih-Hung: 21(1), 47-64 

Wang, Suosheng: 12(1), 63-80 

Wang, Youcheng: 12(4), 1-17; 24(1), 81-98 

Wang, Yue: 4(4), 41-54 

Warner, John T.: 5(1/2), 145-160 

Warnick, Rodney B.: 4(4), 85-95; 13(1/2), 127- 
145 

Watanabe, Kazumasa: 9(1/2), 129-151 

Waters, Nigel: 6(3/4), 35-59 

Weaver, Pamela A.: 1(4), 53-75; 7(4), 61-78; 21(2/ 
3), 117-130 

Webb, Chris: 22(3/4), 109-120 

Weber, Karin: 8(3), 91-99; 13(4), 27-45 

Wei, Zhang: 8(1), 101-110 

Weiermair, Klaus: 7(4), 107-121 

Whitelaw, Paul: 7(4), 45-59 

Wickens, Eugenia: 24(2/3), 127-137 

Wicks, Bruce E.: 2(2/3), 77-90 

Wigle, Ray: 3(2), 95-101 

Williams, A. Paul: 2(2/3), 229-248 

Williams, Fiona: 14(3/4), 131-154 

Williams, Peter W.: 7(2), 1-29; 11(2/3), 39-62: 
14(3/4), 1-34 

Wilson, Joshua: 20(3/4), 127-144 

Wilson, Jude: 20(3/4), 47-62 

Wing-Vogelbacher, Ann: 1(3), 25-41 

Winzar, Hume: 2(1), 53-67 

Witt, Stephen F.: 3(1), 83-95; 13(1/2), 99-109 

Wober, Karl W.: 4(4), 73-84; 16(2/3), 1-18; 21(4), 
91-108 

Wolfe, Kara: 17(2/3), 51-62 

Wong, Kevin K. F.: 11(1), 17-33; 13(1/2), 43-62; 
20(2), 15-30 

Wong, M. Y.: 12(2/3), 111-135 


Wong, Syson S.S.: 4(3), 29-43 

Woods, Robert: 17(2/3), 183-190; 19(1), 29-38 

Woodside, Arch G.: 10(1), 3-27; 17(1), 1-6, 17(1), 
7-39; 22(1), 15-35; 24(4), 245-258 

Wu, Der-Huang: 18(4), 37-48 


Xiang, Zheng: 22(1), 81-93 
Xiao, Honggen: 20(2), 1-14 


Yamaguchi, Miwako: 9(1/2), 201-210 

Yamamoto, Daisaku: 9(1/2), 115-127 

Yannopoulos, Peter: 8(2), 41-55 

Yarmy, William M.: 1(1), 89-94 

Yasin, Mahmoud: 17(4), 11-22 

Yen, Tsu-Hong: 24(4), 322-325 

Yeoman, Ian: 19(2/3), 21-34 

Yoo, Jiyoon: 14(1), 55-68 

Yoo, Joanne Jung-Eun: 16(1), 63-75; 20(2), 75-78 

Yoon, Yooshik: 14(2), 1-22 

Young, Anita Fernandez: 24(2/3), 195-212 

Young, Robert: 24(2/3), 195-212 

Yu, Hong: 18(4), 1-19 

Yu, Larry: 19(2/3), 91-105 

Yu, Tiffany Hui-Kuang: 21(4), 15-24 

Yuksel, Atila: 10(4), 47-80; 10(4), 81-111; 15(1), 
1-18 

Yuksel, Fisun: 10(4), 47-80; 10(4), 81-111 

Yung, Evita: 11(4), 29-41 


Zhang, Brian: 11(4), 43-65 
Zhao, Jinlin: 14(2), 67-85 
Zhou, Lianxi: 11(4), 43-65 
Zhu, Phoenix: 19(4), 13-25 
Zhu, Tao: 22(2), 1-13 

Zhu, Yu: 20(1), 1-11 

Zins, Andreas H.: 12(2/3), 3-18 


- 
Be. 
j 
| 
ae 
3 
| 
{ 
th 
4 
4 
= 
+ 
a 
4 
a 


ry 


